feed Bag 


Tonic 


Number 


We my 


MERCHANDISING MAGAZINE 


: 
d ; 
; ¢ 
“ge 
iy ) OF THE FEE T 


THE 


ASHA. Ke 
WABASHA ROLLER MILL Co 


BIG JO FLOUR 


ROLLER MILL COMPANY 


“HE extra fine quality of BIG JO 
Flour produces that wholesome, 
tasty goodness in cakes and pastries as 
well as bread. New brides, mothers and 
grandmothers—all depend on BIG JO 
for unfailing results in their baking. This 
popular consumer demand and confi- 
dence builds steadily increasing sales vol- 
ume for many successful BIG JO dealers. 


BEST IN THE WORLD 


Files in the BIG JO offices are 
crammed with testimonial letters from 
dealers and appreciative users. 


are unanimous in their 
praise of BIG JO, at- 
testing to the fact that 
it really is “Best in the 
World.” 
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‘Bread is the best and cheapest food ~ 
| 


Yes. We Have It 


At our warehouse in Milwaukee we carry 
a complete line of feed ingredients. Also 
the following Quality Products listed 
below: 


Semi-Solid Buttermilk 


And a Complete Line of Buttermilk Supplements 


Pratt’s ‘Crop Solid’ Pellets 


Chick, Dairy, Hog, Horse and Rabbit Feeds 


Swift’s Meat Scraps | 


Also Tankage and Bone Meal 


Clo-Trate Marvita 
Fortified Cod Liver Oil Organic Minerals From the Sea 


Rex Wheat Germ Oil Vitamelk Base 


The Reliable Source of Vitamin E Eleven Verified Vitamins 
Carload Jobbers 
FEED BARLEY _ 
DISTILLERS GRAINS BARLEY CHAFF 
SOYBEAN MEAL 
MALT HULLS SCREENINGS 


FEED - GRAIN - SCREENINGS 


PAETOW COMPANY 


GRAIN & STOCK EXCHANGE MILWAUKEE, WIS. 
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INSURES 
BETTER PROFITS 


Our Mixed Car plan makes it possible for any dealer 

to eet all of his flour and feed supplies from us, making it 
very easy to keep a full, fresh stock of all items constantly. 
You never need be out of any item. 
If you are handling some of our products now, include all 
of our items in your next order. If you are not handling 
any of our products, make up a trial order and see how 
your flour and feed business will improve. 


PETER PAN FLOUR (Family Short Patent) 
PRIZE MEDAL FLOUR (Bakers Short Patent) 
EMPIRE FLOUR (Standard Patent) 


Excelsior’s 40% Concentrate 


Excelsior’s Egg Mash, Sr.,—also Jr. 18% 
Excelsior’s Growing Mash 18% 
Excelsior’s Starting Mash 18% 
Excelsior’s Pig Meal 18% 
Excelsior’s 16% Dairy Feed (also 20, 24 and 32%)...... 

Excelsior’s Grain Balancer 32% 
Excelsior’s All Mash Starting and Growing... 18% 
Excelsior’s Turkey Growing Mash 22% 
Excelsior’s Turkey Starting Feed 26% 
Excelsior’s Complete Hog Feed 15% 
Excelsior’s Camel Fancy Wheat Feed 16% 


BRAN — STANDARD MIDDLINGS 
OUR MIDDLINGS — RED 


EXCELSIOR MILLING COMPANY 
MINNEAPOLIS, MINN. 
FRANK J. KOVARIK, President and Manager 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Wheat @nan 4 
Wheat Middlings 
Rye Middlings 
Malt Sprouta 
@newens Grains 
Linseed Meal 
Soybean Meal 
Oatteed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


FIRES and EXPLOSIONS ! 


operations. 


tion. 


Here is the greatest value your money can buy in a dry feed 
mixer. Planetary gear drive saves power costs, and an exclusive 
spiral flight supplements the work of ribbon agitators, to give 
the best mixing job you could ever want. 


1. Combination V-Belt and Planetary gear drive cuts power costs. 
One-ton mixer requires only 5 h.p. 2. Loading hopper. 3. Elevating 
leg. 4. Sacking spout. 


Write Today for Our Feed Mill Equipment Catalog 
Everything for Every Mill, Elevator 
and Feed Plant 
‘The Strong-Scott Mfg Co. 


Minneapolis Minn. Great Falls Mont. 


Box 124, OSHKOSH, Wis. 


FRED H. CHASE, Representative 


Eliminate These Costly Hazards! 
Strong-Scott Pneumatic Attrition Mill 


When ground, the feed is elevated for sacking with no extra power 
cost. The Attrition Mill motors supply the necessary power for both 


1. Feed is elevated by means of grinding motors without reduction in grinding 
capacity. 2. Adjustable non-choking feeder. 3. Removable cover for changing 
plates. 4. Feed is cool when sacked. 5. Unusually heavy base—sturdy construc- 


Inset shows agitator 
cylinder which with 
Planetary gear speed 

lucer, saves 25% ff 
to 50% on operat- 
ing costs. 


Complete unit 
for one man 
to operate. 
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CHICK 
FIRST 12 WEEKS 


UST one year ago GOLD MEDAL ‘farm-tested’ CHICK 
BUILDER was a brand :new product— the result of 10 
years of exhaustive work at Larro Research Farm, a unit of 
General Mills, Inc. Today, thousands of enthusiastic 
poultrymen are telling of the profitable pullets they raised 
the Gold Medal way last season. What’s more, they’re tell- 
ing other poultrymen—getting them in line also to raise 
their chicks the Gold Medal way this year. 


Gold Medal Chick Builder has proved itself a surefire busi- 
ness producer. The outstanding success of this combined 
starting and growing mash meant increased sales and profit 
for feed dealers who sold it last year. And the outlook for 
the season ahead is even brighter. 


Cash in on this profitable market! Write now for complete 
information on Gold Medal Chick Builder and the forceful 
Gold Medal sales and advertising program that helps in- 
crease your sales. Mail a post card today for full details. 


Farm-tested” 1s 4 recistereD TRADE MARK OF GENERAL MILLS, INC. 


Washburn Crosby Company 


‘MINNEAPOLIS Central Division of General Mills, Inc. KANSAS CITY 
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DAVID K, STEENBERGH, Managing Editor 


Volume Fourteen 


APRIL, 1938 


Number Four 


Central District Meetings Attract 
More Than 400 Dealers 


© Fertilizer, Grain Futures Are Discussed 


TTRACTED by programs designed 
A to provide them with useful infor- 
mation, more than 400 dealers at- 
tended a series of eight district meetings 
conducted by the Central Retail Feed as- 
sociation throughout Wisconsin during 
March. The chief topics of discussion at 
the gatherings were grain futures hedging, 
fertilizers and the Central association 
Honor Roll plan of curbing direct selling. 
Much Enthusiasm Shown 
Meetings were held at Burlington, 
March 3; Sheboygan, March 7; Oshkosh, 
March 11; Sparta, March 14; Menomonie, 
March 15; Marshfield, March 16; Antigo, 
March 17, and Madison, March 23. Such 
great interest and enthusiasm was shown 
at these gatherings that all indications 
point to a record attendance at the Cen- 
tral Retail Feed association annual con- 
vention which will be held at the Schroe- 
der hotel, Milwaukee, June 6 and 7. Plans 
for the convention were explained by asso- 
ciation officers at each of the meetings. 
Three prominent Milwaukee grain exec- 
utives addressed the various district gath- 
erings on the subject of “Grain Futures 
and Hedging.” LeRoy LaBudde, LaBudde 
Feed & Grain Co., spoke at the Antigo and 
Marshfield sessions; J. P. Hessburg, Arch- 
er-Daniels-Midland Co., led the discussion 
at Oshkosh, Sheboygan, Madison and Bur- 
lington, and A. L. Flanagan, Fraser-Smith 
Co., handled the topic at Sparta and 
Menomonie. 
Fertilizers Are Discussed 
Representatives of various fertilizer 
firms discussed merchandising problems 
and commended the Honor Roll system of 
the Central association. E. J. Koos, Jr., 
N. S. Koos & Sons Co., Kenosha, present- 
ed his film “Saving Our Soils” at the meet- 
ings in Oshkosh and Sheboygan in connec- 
tion with his address. Ford Eshelman, 
assistant manager, Virginia-Carolina 
Chemical Corp., East St. Louis, Ill., spoke 
at Burlington, while D. K. Lange, man- 
ager of the same firm, was the speaker at 
Antigo. The discussions at the Menomonie 
and Sparta gatherings were led by Arlo 
Benzman, Armour Fertilizer Works, Chi- 
cago Heights, Ill., and R. H. Cameron, 
assistant manager, American Agricultural 
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Chemical Co., National Stock Yards, IIL, 
was the speaker at Marshfield. 

David K. Steenbergh, Milwaukee, man- 
aging editor of The Feed Bag and execu- 
tive secretary of the Central Retail Feed 
association, was present at all the meetings 
and outlined plans for the forthcoming 
convention. He also gave detailed infor- 
mation on the Honor Roll plan and told 
of recent awards made by the association 
to farm boys and girls for outstanding 
achievement in 4-H club work. 

W. N. Knauf, Knauf & Tesch Co., Chil- 
ton, president of the Central association, 
and Roland Reinders, Reinders Bros., Elm 
Grove, secretary and treasurer, also at- 
tended several of the meetings and dis- 
cussed seed merchandising and other top- 
ics of interest to the trade. They also 
pointed out the benefits to be derived from 
belonging to the organization and urged 
all non-members to join. 

Receive Attendance Awards 

Attendance awards were furnished by 
several firms for the various meetings. The 
LaBudde Feed & Grain Co., Milwaukee, 
donated price posting blackboards, and 
the National Food Co., Fond du Lac, Wis., 
200 pounds of No-Milk calf food for each 
gathering. Deutsch & Sickert Co., Mil- 
waukee, also contributed cocktail sets for 
two of the meetings. 

The first of the series of gatherings 
which was held at the Badger hotel, Bur- 
lington, attracted 38 persons. Ralph 
Uebele, Burlington Feed Co., Burlington, 
presided. 

At the Sheboygan meeting, next in the 
series, 47 were present. F. M. Pantzer, 
Pantzer Lumber Co., Sheboygan, served 
as chairman. A blackboard was awarded 
to Fred C. Jurs, Farmers Equity Co- 
operative Co., Plymouth, and Herbert S. 
Schultz, Cascade feed mill, Cascade, re- 
ceived 200 pounds of calf food. 

The Oshkosh meeting drew an attend- 
ance of 52. Those awarded prizes were 
R. W. Haveman, Nolte & Haveman Co., 
price posting blackboard; Joseph Straub, 
Lomira Elevator Co., Lomira, 200 pounds 
of calf food, and Thomas Clochesy, Bou- 
lay Bros., Fond du Lac, a cocktail shaker 
filled with Manhattans. Entertainment 


and carnations were provided by Frank 
Bell, W. M. Bell Co., Milwaukee. 

At Sparta 22 persons attended and R. 
W. Biel, Farm Service Co., Sparta, di- 
rected arrangements. The blackboard was 
awarded to Fred Wopat, Jr., Vernon Coun- 
ty Milling Co., Hillsboro, while the 200 
pounds of calf food went to A. G. Schu- 
ster, Boyd Milling Co., Boyd. 

The Menomonie meeting attracted 42 
dealers with attendance awards going to 
W. J. Doherty, O & N Lumber Co., Down- 
ing, who received the blackboard and Leo 
L. Williams, Williams Bros., Menomonie, 
who received the calf food. R. L. Pierce, 
Wisconsin Milling Co., Menomonie, pre- 
sided. 

Big Turnout at Marshfield 

Dealers in the Marshfield district turned 
out en masse and established a new at- 
tendance record of 74 for that district. 
Albert Hornik, Medford Cooperative store, 
Medford, received the price posting black- 
board and A. J. Kleckner, Kleckner Ele- 
vator Co., Neilsville, the 200 pounds of 
calf food. A bottle of wine donated by 
Fred Chase, Strong-Scott Mfg. Co., Min- 
neapolis, was awarded to Frank Miller, 
Rudolph Mercantile Co., Rudolph. A. H. 
Roffers, Farmers Cooperative Produce Co., 
Marshfield, served as chairman of the 
meeting. 

At Antigo the attendance was 45. Win- 
ners of the attendance awards were John 
A. Jirones, Northern Milling Co. retail 
store, Wausau, blackboard, and George J. 
Huhn, Northern Milling Co. retail store, 
Rhinelander, calf food. The arrangements 
for the meeting were directed by Jacob 
Hunter, Antigo, Antigo Flour & Feed Co., 
Antigo. 

Madison Tops Them All 

The largest turnout for the series was at 
Madison where nearly 100 persons packed 
the meeting hall. There were numerous 
attendance awards. N. L. Chapman, Chap- 
man Feed & Seed Co., Edgerton, received 
a blackboard; Ed Halsor, DeForest Feed 
& Fuel Co., DeForest, calf food; N. Stein- 
mann, Waukesha Feed Co., Waukesha, a 
cocktail set and bottle of Manhattan, and 
L. W. Porter, Porter Coal & Feed Co., 
Cuba City, $5.00 worth of Nitragin do- 
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nated by the Nitragin Co., Milwaukee. 

District meetings have been conducted 
for the past several years by the Central 
Retail Feed association a few months pre- 
vious to its annual convention. Attend- 
ance at the gatherings has been growing 
with each succeeding year and this prac- 
tice is to be continued in the future with 
subjects of interest to dealers scheduled 
on the programs. 


@ GERHARD APPEL, manager, Spring- 
field Milling Corp. elevator, Springfield, 
Minn., for the past 35 years, has resigned. 


@ PANA FLOUR & FEED CO., Pana, 
Ill., has been formed by Clarence Palmer 
and Adam Hedderich. 


Quit Crying the Blues 


By EMIL J. BLACKY 


Bill Snead dropped in at my store today, 

Insisting that he must have his say. 

So parking his feet on a bale of straw 

He promptly started to hem and haw. 

Said he, “There are war clouds brewin’, 
Sam, 

The whole of Europe is in a jam. 

I’m tellin’ ya sure’s I’m talking now 

We’re gonna get mixed in the mess some- 
how, 

And it won’t be long ’fore cities and farms 


With Dr. Salsbury’s 
3-POINT GUIDE to 


CHICK HEALTH ASSURANCE! 


To fight increasing chick losses, your customers need helpful poultry 
health service and scientific aids to disease control. 


YOU can fill this need with the aid of Dr. Salsbury’s 3-POINT 
GUIDE TO CHICK HEALTH ASSURANCE ... a nationwide program 
for the treatment and prevention of chick diseases, with three major 


lines of attack: 


This 3-Point Guide 
to Chick Health As- 
surance is a part 
of Dr. Salsbury’s 
POULTRY HEALTH 
ASSURANCE pro- 
gram. Recommend 
this program to 
your customers 
through the entire 
season. Anticipate 
troubles before they 
occur and thereby 
lower their poultry 
mortality. 


TABLETS 


mycosis. 


AV I-TON! 
HEALTY 


* Dr. Salsbury's PHEN-0-SAL 


A Healing Corrective for Bowel Troubles 


PuFW OSH To fight intestinal diseases, chicks need Dr. Sals- 
bury’s Phen-O-Sal. When dissolved in the drinking 
~ water, it forms a pure medicinal fluid that inhibits 
the growth of bacteria (S. pullora and Staphylo- 
cocci), as well as molds and fungi often found in 


* pr. Salsbury's CAM-PHO-SAL 


Preventive and Treatment Against? Cold Infections 


The breathing organs of chicks need protection 
against the germs, molds, and viruses. Cam-Pho- 
Sal inhibits growth of bacteria and molds and 
also heips to keep the breathing organs healthy. 


* Dr. Salsbury's AVI-TONE 


For Early Worm Control and Healthful Tonic 


Worms do the greatest damage while the chicks 
are young. Avi-Tone helps to prevent this dam- 
age by checking and controlling round, pin and 
capillaria worms. 


Write today for complete details 


Or.SALSBURYS LABORATORIES Charlies City, lowa 


Are sendin’ out millions bearing arms. 

Just lookit the people that’s twiddlin’ 

thumbs 

While the rich are suckin’ political plums. 

Why, you can’t lay away a dime these 
days 

With the government on a taxing craze! 

The stock market’s taken an awful crash; 

There’s nothing left of the world but hash. 

Why keep on slaving from day to day 

Just to have them take your business 
away.”— 

Well, I decided I’d heard enough 

So I gave Bill’s shins a good, hard cuff. 

“Now sit and listen to me,” I said, 

Before you cry off your darned fool head. 

It’s guys like you with holes in their shoes 

Who are making up most of the country’s 
blues, 

For the minute a cloud flits over the sun 

You drop your pick and you start to run 

The valuable time of others to spend 

To tell ’em the world is at an end. 

It wouldn’t be bad if you harbored your 
scare 

But you fill everyone you meet with 
despair.” 

Well, Bill, spoke nary a word in reply 

As he left with a guilty glint in his eye 

To find someone else with holes in his 
shoes 

Who might join him forthwith in crying 
the blues. 


oe 


@ JARIS CLELAND, engaged in the 
feed and grain business at Greenwich, 
Ohio, for more than 50 years died March 
12 at the age of 80 years. 

@ SIDELL GRAIN & FEED CO., Sidell, 
Ill., is building a 30,000 bushel elevator. 
This will replace one recently destroyed 
by fire. 


oe 


@ ERNIE KRAFT, Burlington Feed Co., 
Burlington, Wis., recently underwent an 
appendicitis operation. 
@ STRATTON GRAIN CO., Milwaukee, 
has started remodeling work on its Spring- 
field, Ohio, elevator. Earl E. McConnell, 
formerly of Buffalo, N. Y., is in charge of 
the operation of this elevator. 
@ J. M. GARRISON, secretary-treasurer 
of Dewey Bros. Co., Blanchester, Ohio, 
passed away recently at the age of 67. 
Mr. Garrison was a prominent member of 
the feed industry in Ohio and had been 
associated with the Dewey firm for the 
past 35 years. He was also president of 
the First National Bank in Blanchester. 
NEW MILL OPENS 

General Foods Corp. started operation 
of its new corn mill in Kankakee, IIl., late 
in March. The mill, which at present em- 
ploys 80 people, was built at a cost of 
$1,500,000. When the mill has reached its 
highest capacity it will be capable of 
processing more than 5,000,000 bushels of 
white corn annually. James J. Mullen is 
general manager of the plant. 
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Chicks such as these are going to mean increased poultry feed sales for progressive dealers this spring. 


Dealers Anticipate Good Volume 


Of Poultry Feed Sales 


ARMERS may complain a lot about 

low egg prices and insist that they 

are not going to increase their poultry 
flocks this year but we don’t think they 
are serious. Before the season is well along 
we expect to do as much, if not more than 
last year in volume of feed sales. At least, 
we are going to work just as hard as we 
ever did. 

So reads the gist of answers received 
by The Feed Bag from retail feed dealers 
in various parts of the country who were 
asked what they expected in the way of 
poultry feed business this year. 

Emphasize Quality Feeds 

“T believe,” says Allen Poage, Poages 
Mill & Produce, Wapello, Ia., “that our 
sales of the higher quality feed will be 
greater. Our chick sales for April indicate 
that this will be the big month for poultry 
feed. I also think that the quality of poul- 
try this fall will be superior to that of 
last season. 

“As a merchandising plan I am giving 
away absolutely free to each customer a 
five-pound sack of starting mash or pellets, 
regardless of whether a purchase is made 
or not. I am running advertisements in 
our local paper and also movie slides. 

“T have on my desk 400 letters to be 
mailed to the farmers, each letter carry- 
ing a message of our feeds along with a 
bulletin of our new cream separator. I 
am planning to give the kiddies a treat 
this spring but at the present time am 
unable to state just what it will be.” 

W. N. Knauf, Knauf & Tesch Co., Chil- 
ton, Wis., president of the Central Retail 
Feed association, also strikes an optimistic 
chord on the poultry feed outlook. 

“In this section of the state, the Fox 
River valley and East Central Wisconsin,” 
he writes, “we anticipate there will be 
little change in the poultry population the 
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coming year. There does not seem to be 
the usual enthusiasm for the purchase of 
young chicks because of the greater econ- 
omy farmers are using. 

“A little more pep will have to be en- 
gendered by the feed salesmen in proving 
that it pays to buy mixed poultry rations 
and that should not be difficult. We look 
for a good feed and seed season in our 
territory.” 

That there is more smoke than fire in 
the farmers’ complaints about conditions 
is the opinion of Paul Gebert, Jr., Lincoln 
Mill, Merrill, Wis. 

Farmers in Good Shape 

“Although every farmer is kicking about 
egg prices,” he reports, “and also telling 
us that he is not going to raise as many 
chicks as he did other years, we feel that 
by the time June rolls around, taking into 
consideration the home-hatched chicks, we 
will see about as many as always. 

“We know that the poultry business has 
been more profitable for the farmer this 
past season than the one previous and we 
feel that we will do as good a volume as 
we have always done.” 

So confident is Edson Davis, Northern 

Supply Co. Retail Stores, Inc., Amery, 
Wis., about the potential business in his 
territory that he has planned an elaborate 
merchandising campaign on poultry feeds 
and expects to cash in on it. 
' “We look for a fair volume in starting 
mashes and feeds this year,’ he writes. 
“While the hatcheries in this district are 
not running in full volume, they are doing 
better than they did last year at this time. 
We look for a better volume this year 
than last. Farm conditions are fair; but- 
terfat has maintained a fair price. Eggs 
are too-low»-but. generally speaking we 
would say that the farmer had a good 
winter. 


“For a few years we have maintained 
on display at each of our stores a battery 
of baby chicks that we feed until they 
are around three weeks old. We get the 
chicks when they are a Gay old, place 
them in an electric brooder showing the 
hatching date and, of course, a sign that 
they are being fed on our chick mash. 

“This display or demonstration creates 
much comment as people marvel at the 
size of the chicks at two to three weeks 
of age. We have never found anything 
that has caused as much discussion on our 
feeds and which serves as a better aid in 
selling poultry farmers. Also, the idea 
serves to demonstrate what a good feed 
will do for chicks raised in confinement. 

“We have also put out small feeders 
with each sack of chick mash. Because 
of the premium laws in this state we made 
a price of so much for the mash and feed- 
er with the same price being listed also 
for just the mash. This proved to be pop- 
ular and sold many extra sacks of mash 
for us. 

Mash Feeders Built Sales 

“A year ago we used a plan on egg mash 
that was very successful. We shopped 
around and bought 600 four-foot mash 
feeders. We had our name stenciled on 
one side and the trade name of our egg 
mashes on the other. 

“We made a price of so much for a ton 
of mash with the feeder. The buyer was 
not required to take the entire lot at one 
time. He was allowed the privilege of 
keeping his sales slips and when he had 
accumulated enough of them to cover a 
full ton he was allowed to take the feeder 
home with him. 

“A period of six months was allowed to 
accumulate the purchases so the small as 
well as the large volume buyer had an 

(Continued on Page Thirty-nine) 
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e CHICK BUILDER 


the combined starting and 
growing mash for the first 12 
weeks. Result of feeding trials 
involving over a quarter-million 
chicks. A proved ration used 
with a tested chick raising pro- 
gram that simplifies feeding, 
cuts costs and produces husky, 
profitable pullets. 


EGG MASH 


meets every mash requirement 
of pullets after the 12th week 
and all layers and_ breeders. 
Gets capacity production of 
quality eggs and keeps hens 
healthy and vigorous. 


BROILER FEED 


produces the top quality, well- 
fleshed broilers and fryers that 
bring premium market prices. 


TURKEY BUILDER 


gives poults the right start to 
rapid growth and _ profitable 
weight gains. Fed with grains, 
it’s all they need from the first 
day through the 14th week. 


TURKEY FINISHER 


completes the development of 
young turkeys from 15th week 
to market size. Effects a real 
saving in the feed bill and 


turns out top-quality, profitable 
birds. 


TURKEY ADULT 
MASH 


keeps breeding turkeys in con- 
dition to lay eggs of high fer- 
tility and hatchability. 


PROVED ‘PRODUCERS 


PROFIT! 


Feeder and dealer both benefit with 
Larro Feeds. These quality rations 
for cows, calves, pigs, chickens, tur- 
keys and dogs are made to give cus- 
tomers the improved results that keep 
them coming back for more. The 
dealer profits through steady busi- 
ness and increased sales. 


A forceful program of sales and 
advertising helps works for Larro 
dealers all the year round. Right 
now it’s getting poultrymen lined up 
to feed Larro Chick Builder when 
baby chicks arrive. Put it to work 
for you, too! We'll be glad to show 
you how Larro Feeds will help your 
business. Drop us a post card NOW 
for full details. 


LARROWE MILLING COMPANY 
(Trade Name) 


Division of General Mills, Inc. 
Detroit, Michigan 


HEALTH, PRODUCTION 


e DAIRY FEED 


for over 25 years an outstand- 
ing ration. Keeps cows healthy, 
promotes long life and gets the 
steady daily milk yields that 
mean top profit for the dairy- 
man. 


CALF BUILDER 


an economical, safe ration that 
develops calves into healthy, 
profitable milkers. Cuts down 
three-fourths of milk required, 
eliminates off-feed disorders and 
promotes rapid, even growth. 


e PIG BUILDER 


for brood sows and growing 
pigs. Keeps pigs growing fast 
and profitably and_ enables 
nursing sows to produce suffi- 
cient milk to properly nourish 
their little pigs. Fed alone or 
with corn. 


e DOG FOOD 


puppies and adult dogs of all 
breeds thrive on this ration. 
Builds husky, healthy bodies 
and assures proper develop- 
ment. Made in both pelleted 
and granulated form. 


e FAMILY FLOUR 


an all-purpose product that 
should be in every kitchen. 
Makes delicious cakes, pastries, 
bread—anything and everything 
that calls for flour. 


e POULTRY GRAINS 


made of clean, wholesome 
grains specially chosen for 
quality and feeding value. 
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Cditorial Comment 


AS FEED MEN Last month, we enjoyed the privilege of meeting and 
THINKETH talking with more than 500 feed dealers. These dealers 

were scattered throughout a wide territory and we con- 
tacted them both in their offices and plants and at a series of group meetings. 


i 


What are these dealers — friends, competitors and fellow business men of 
yours — thinking about. We’ll try to report brieffy upon our observations. 


Politically. They no longer feel that support of the “New Deal’ is necessary 
proof of patriotism. They are not anti-Roosevelt but they are anti many 
current administration policies. For themselves and their fellow men, including 
their farmer customers, they would like an unhampered opportunity to pro- 


gress economically and socially in accordance with old and time-tested Amer- 
ican methods. 


Economically. They feel that business is not really as bad as it might be 
but they do not want it to get any worse. They blame politics for their 
present economic ills and do not want any further political “remedies”. They 
are not waiting to find prosperity “around the corner” but are aggressively 
working to find their own solutions to their own problems. They have 
recovered confidence in their own abilities. 


Socially. They feel happier and more contented as individuals than they 
were one and two years ago. This is because, we believe, of the self-satis- 
faction which belongs to every man who confidently steps forward to work 
out his own destiny. There is an unmatchable joy in doing things and going 
places under your own power. 


Conversationally. They talk, with immediate reference to their own busi- 
nesses, about such things as trucker competition, price cutting, operating 
costs, credit abuses, market trends, crop prospects, etc. They are more 
interested, alive and alert than at any other time within the past several 
years. We predict that they will break attendance records at all feed trade 
conventions this spring and summer. 


Needless to say, we enjoyed our days away from the office and out with : 
the trade. We are proud to be associated in the feed industry. q 


Z 


P.S.— Next month, we will discuss a solution to the problem of trucker 
competition. 
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Milk Checks Provide Chapman’s 


With Basis for Credit 


© Brothers Operate Two Thriving Feed Stores 


CREDIT policy extending “from milk 
check to milk check” has been the 
means of helping the farmer to help 

himself and has been responsible for the 
substantial increase in business noted this 
year by Lawrence R. and Wilbur H. Chap- 
man, of Oran and Manilus, N. Y., who 
operate a thriving feed business in these 
two dairy centers. 

“Too easy credit is just as bad for the 
farmer himself as it is for us,’ Lawrence 
Chapman explained. “During the last 
three years, we have changed from the 
former policy, since it seemed unbusiness- 
like and likely to cause as much trouble 
to the farmer himself as to us. Knowing 
most of our 700 farmer customers person- 
ally we felt that we could make it clear 
to them that they would be infinitely bet- 
ter off, paying each feed bill from the 
monthly milk check. If a buyer is unable 
to pay his bills at that time, he will cer- 
tainly find it more difficult as time goes 
on.” 

Cash Sales Increase 

Since the new policy was put into effect, 
Mr. Chapman explained, the sales have 
averaged somewhat over 75 per cent cash 
sales, the farmers apparently believing in 
the Chapman 30-day plan to the extent 
that they are willing to go it one better 
and pay at the time of purchase. 

The Chapman brothers, who have lived 
all their lives in this community and who 
have grown up knowing most of the farm- 
ers within a 30-mile radius, do most of 
the selling themselves, and believe in 
maintaining as close a personal contact as 
possible with their customers. 

Watch Farm Improvements 

“We cannot, of course, do it all, our- 
selves,’ said Mr. Chapman, “so we have 
adopted a plan of having our truck drivers, 
in their rounds of picking up and deliver- 
ing material, check on all changes on the 
farms. This includes farms changing 
hands, new barns under construction, new 
additions to herds, and any other items 
which might affect our business. It also 
creates a friendly interest on the part of 
the farmer for the job which we are trying 
to do for them. Every individual enjoys 
knowing that his improvements and 
changes are the subject of our helpful 
attention.” 

Buy Another Outlet 

These enterprising young men have, by 
their watchfulness and alertness, increased 
their business more than one-third since 
they assumed control of it in 1934. In- 
heriting the Oran mill at that time, they 
first instigated their “milk check to milk 
check” credit policy, and then, in Novem- 
ber, 1937, hearing that Charles Phillips, 
the owner of the mill in Manlius, three 
miles away, wished to retire, they prompt- 
ly acquired that mill as well. The stock 
was low but the situation, they believed, 
was advantageous, since the mill had been 


el2e 


in more or less constant operation since 
1806 a few years after the community was 
settled by Revolutionary veterans from 
Massachusetts. 

The original stone structure still stands, 
although its rushing torrent no longer fur- 
nishes power. Its five-story height now 


LAWRENCE CHAPMAN 


WILBUR CHAPMAN 


houses the most modern machinery, while 
the display space is devoted to a nation- 
ally known line of feed. 

“We push this line of nationally-adver- 
tised feed, believing that the research and 
individual help made possible by an organ- 
ization of this size, gives the farmer more 
up-to-date assistance than we could,” the 
Chapman’s explain. 

The Chapman brothers pride themselves 
on their steady and practical growth. Be- 
sides the new mill, they have added two 
more delivery trucks during the past win- 
ter to keep up their reputation for prompt 
and careful delivery. And, as has been 


@ SAUK RAPIDS ROLLER MILLS, 
Sauk Rapids, Minn., has been closed by 
owner Adolph Krieg who has retired. 

@ JESSE C. HIGHT, operator of an ele- 
vator at Decatur, Ill., for many years, was 
fatally injured in an automobile accident, 
recently. He died while being rushed to a 
hospital. 


@ FARMERS FEED & SUPPLY store, 
Shelbyville, Ind., was recently opened by 
Robert Bush and Glen McNamara. The 
new proprietors were formerly associated 
with the Shelby County Farm Bureau Co- 
operative association. 


ae 


@ JASTER MILL, Elkport, Ia., has been 
rebuilt and modern machinery has been 
installed. 


as 


@ CHARLES NUNN & SONS MILL- 
ING CO., Evansville, Ind., has opened its 
new electrically-driven mill in Cynthiana. 
Feed manufacturing formerly done in 
Evansville by the firm is now being con- 
ducted in Cynthiana. The mill has a 60,- 
000 bushel capacity wheat elevator and a 
6,000 bushel capacity corn crib. 


said, the drivers of these trucks are chosen 

carefully, and trained to keep their eyes 

open for possible new business as well as 

maintaining cordial relations with steady 

customers, many of whom were customers 

of their father, the late Grant Chapman. 
Abounds in History 

The new mill, located in territory made 
famous by Walter Edmonds, in his stories 
of the development of Central New York. 
“Erie Water,” “Rome Haul” and “Drums 
Along the Mohawk”, has a history which 
makes its more than a century-old stones 
fairly glow with romance, at the same 
time that its up-to-date interior bespeaks 
modern methods of operation. 

Originally operated by water power 
from an overshot wheel, the original 
equipment consists of four run of burr 
stones for milling flour and grinding feed 
from local grain. Later an iron turbine 
was installed, which served until the pre- 
sent modern system was put in. In the 
late 90’s, a corner of the mill was also 
devoted to an electric lighting plant which 
served the village of Manlius until 1924, 
when it became a part of the Syracuse sys- 
tem. 

The Chapman business is a friendly one, 
and these young men have succeeded in 
maintaining the cordial relations with the 
farmers that characterized their father’s 
business, during the establishment of their 
new 30-day credit policy, and the addition 
of modern sales methods. The community 
is interested in them and wishes them 
well. 


@ FARMERS COOPERATIVE CO., 
Sycamore, Ill., held a Farmers Day March 
24 and was host to a large group of cus- 
tomers. Clarence Brooks is manager. 


@ W. F. HADDIX & SON, feed firm in 
Pioneer, Ohio, has been enlarged and re- 
organized and will be known as Hadco 
Feed & Hay Co. 


INDIANA 

Syracuse feed mill, Syracuse, recently 
sponsored a movie dealing with the latest 
developments in farming and feeding. 

Knight’s Feed & Coal, Inc., Fort Wayne, 
has filed articles of incorporation. 

Francis-Clore Feed & Supply Co., Bluff- 
ton, has been formed as a new incorpora- 
tion. 

Sunshine feed store, Greenfield, recent- 
ly entertained 150 friends at a “business 
appreciation” party. 

Lester Long has leased the Stauffer 
Grain Co. elevator, Bremen. 

Smith Feed & Supply store, owned by 
Clyde L. Smith, recently opened in Rock- 
ville. 

L. R. Gray has moved his feed store 
to a new location in Martinsville. 
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You can make 


ORE MONEY 


This Spring with These Sargent 


SPRING CAMPAIGN 


Back of Minral Meat Meal and Sargent Starting 


ash. 


—5 days a week on 5 leading radio stations 


The big-profit hog feed—Min- 
eral and Protein balance, 
complete in one bag— 


SARGENT 


MINRAL 
MEAT MEAL 


Gives you 3 TIMES the PROFIT of 
tankage. 


Retails close to the tankage price range, 
yet feeds twice as far. 


And you can sell 5 times the volume you 
would with ordinary mineral. 


Join the thousands of dealers making 
from $50 to $400 a month EXTRA profit 
with Sargent Minral Meat Meal. Investi- 
gate this big profit maker—the biggest- 
selling feed of its kind in the midwest 
today. Gives hogs mineral, protein, vita- 
mins, conditioners all in one bag, ready 
to balance their grain rations. A big 
repeater, for it saves farmers money, and 
SATISFIES. Write for free literature 


and special introductory proposition to 
dealers. 


MAMMOTH 


—Quarter page ads in farm papers 
—50-50 newspaper campaigns 
—Direct mail campaign to your trade 


—Posters, cards, and real selling assistance 
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Sales 
Bigger-Profit Feeds 


You'll Be Amazed at the Way 
This “Old Reliable” Starter 
SELLS, and Piles Up Profits 


SARGENT 
STARTING 


MASH 


Farmers and poultry raisers know and 
swear by this old reliable Starting Mash. 
For a generation they’ve known that 
“Sargent’s is the name in Poultry Feeds.” 
Fortified with minerals, yeast, cod liver 
oil, buttermilk, and vitality-building in- 
gredients, Sargent Starting Mash helps 
bring more chicks through—helps build 
a big, steady repeat business for you. 
Dealers who sell the Sargent line have a 
real edge on competition, and on profits. 
Add Sargent Starting Mash to your line 
NOW—get this spring’s bigger profits. 


TEAR OUT THIS AD and write TODAY, for free 
particulars and our introductory dealer offer on 
Minral Meat Meal, Sargent Starting Mash, and the 


full line of Sargent money- makers. . There’s no 
obligation. 


SARGENT & CO. 
DES MOINES, IOWA 
“Nearly Half a Century of Quality Feeds” 
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Hagist Sells Customers on Idea 
Of Buying 30 Days’ Supply 


® Follows Up Regularly for Repeat Orders 


the Rayhill Hagist department 

store, Mascoutah, IIl., hit upon the 
plan of selling farmers the idea of buying 
a 30-day supply for their dairy herds or 
hogs and also calling upon them every 
30 days to get a reorder. He put the plan 
into practice. Result: Sales in the first 
four months (up to April 1, 1938) after 
putting the idea to work increased 50 per 
cent and he got 20 new, steady and sub- 
stantial customers. 

Solicits Key Prospects 

In opening up new sales territory, 
Hagist calls upon the three or four “best 
prospects” in a neighborhood. By this he 
means men who are above the “run of 
mine” in dairying or hog raising activities. 
Once he sells this “key group” upon the 
idea of buying the brands of feeds he sells 
he then proceeds to drop in on prospects 
who operate on a modest scale. 

“T tell them,’ Hagist said, “that John 
Smith is buying my brand and ‘you know 
he makes a go of his business. He knows 
how to make money and you can be sure 
he won’t pick a loser when it comes to 
feeding his hogs or cows.’ I find this 
method ‘goes over’ in many cases.” 

In developing his 30-day supply order 
plan, Hagist gets the facts and figures 
on the prospect’s feeding problems. He 
then works out feeding formulas and esti- 
mates the needs and feed costs. After 
receiving an order, the supply is delivered 
to the door that same week and three 
weeks to the day, Hagist drives up to the 
same man’s farm, inquires about feeding 
results and amount of feed on hand. He 
then pulls out an order book and asks the 
customer for an order to take care of his 
feeding requirements for another 30 days. 

Follows Up Promptly 

“T go back in three weeks after getting 
my first order for one reason,” Hagist 
said. “I always want to see my customer 
before his supply runs out. I then know 
that a competitor will not get his order 
if I sell him first. Another salesman can 
come in and talk himself blue in the face 
and not get an order. I'll go back there 
again before my competitor shows up a 
second time and write up another order. 
My competitor will ask the farmer: ‘Do 
you need any feed today?’ The farmer 
tells him: ‘No, I’ve got enough for 30 
days.’” After any salesman has heard 
that story a few times he will give the 
case up as hopeless when it comes to dis- 
placing a competitive brand. 

“Before I decided upon the plan of call- 
ing upon prospects regularly and suggest- 
ing they buy a 30-day supply,” Hagist 
explained, “it was pretty much a shot and 
miss business with me. I made calls when 
I seemed to find the time and I wrote 
orders for the amount of feed they asked 
for. 


Rite & HAGIST, youthful head of 
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“Now, we don’t sell every man on the 
idea of a 30-day supply. Some tell me 
they would rather come to the store and 
buy their feeds when needed.” 

Hagist gets prospects for feeds from 
among the hundreds of farmers who come 
to his large store in Mascoutah. His retail 
store has food, hardware, clothing and 
other merchandise departments. The store 
clerks watch for possible leads in custom- 
ers’ conversation, leaflets on feeds are 
passed out and the feed display is located 
in a section adjoining the grocery depart- 
ment where it can be plainly seen. 

If a customer buys starting feed for his 
baby chicks, the clerk asks for his name 
and address and every week this list is 
compiled for mailing a letter on growing 
mash to the buyer of chick starting mash. 

In picking out three or four key farm- 
ers of a neighborhood as prospects for his 
feed brands, Hagist believes it is the best 
method to avoid too much lost motion. 

In credits, Hagist tries to get as much 
cash as he can in his outside selling of 
feeds. However, he extends credit to men 


@ JASTER MILL, Elkport, Ia., recently 
installed a new mixer, attrition mill, corn 
sheller, corn crusher and a pneumatic sys- 
tem for moving ground feed. 


@ HARVEST GOLD FEED STORE, 
Bremer, Ia., held its grand opening March 


19. It is under the management of G. R. 
Fall. 


@ SEGER SEED CO., Jackson, Minn.., 
recently constructed an addition to their 
plant and are planning the installation of 
a 75 h.p. hammer mill. 


@ EARL REID. proprietor of a feed 
plant in Urbana, Ia., has purchased a two- 
story brick building to house his business. 
ADVERTISING MANAGER 

Maurice E. Cook has been appointed 
advertising manager of McMillen Feed 
Mills, Inc., Fort 
Wayne, Ind. He was 
formerly production 
director and_ space 
buyer for Louis E. 
Wade, Inc., advertis- 
ing agency of Fort 
Wayne, and previous 
to serving in this ca- 
pacity was connected 
with the photo engrav- 
ing industry. In addi- 
tion to directing the 
advertising of feeds in 
his new position Mr. 
Cook will also be in charge of sales pro- 
motion for the Central Sugar Co., Decatur, 
Ind., and of the Central Soya Co., Inc., 
also of Decatur, both McMillen interests. 


MAURICE E. COOK 


who are considered good risks and who 
give evidence of being industrious and 
thrifty. If a credit customer is unneces- 
sarily delinquent in his account he gives 
the man a written notice that the bill must 
be paid at once or he will put it into he 
hands of a collector. And he follows up 
this warning with action if the notice is 
ignored. The bill is put into the hands 
of a collector without delay. That his 
credits are handled carefully is evident 
from the record for 1937. The loss was 
only $25.00. 

It was way back in 1875 that E. A. 
Hagist, grandfather of Rayhill Hagist, 
opened up a general merchandise store in 
Mascoutah. Today, the Hagist store, oc- 
cupying a two-story brick structure, has 
a ground floor space of 13,600 square feet 
while the warehouse at the rear of the 
store building has a floor space of some 
10,000 square feet. The second floor of 
the store building is given over te family 
apartments. Mascoutah is a thriving town 
of 2400 people and is located in the midst 
of a fairly prosperous agricultural section. 


@ ERNIE WESTENDORF and Oscar 
Rauch have opened a feed store in Janes- 
ville, Wis. They will operate as the Arcade 
Feed Co. 


@ ADOLPH STROBUSCH and Stanley 
Qualle have purchased the Jones Feed Co., 
Cambridge, Wis. Many improvements are 
planned. 


e@ A. D. HAYES CO., dealers in feed, 
grain and seed has moved its headquarters 
from New London to Mount Pleasant, Ia., 
according to an announcement by C. F. 
Hayes, president. 


@ TAYLOR FEED AND PRODUCE 
CO., Black River Falls, Wis., has leased 
the feed mill at Northfield, Wis. Harry 
Chrisinger will manage the new plant . 


CARGILL BRINGS SUIT 

Cargill, Inc., instituted a counter-suit 
recently against the Chicago Board of 
Trade charging the Board with having 
manipulated prices downward in Decem- 
ber, 1937. The suit was in answer to a 
recent citation for trial by the Board of 
John H. MacMillan, Jr., Edward J. 
Grimes and Philip C. Sayles, officers of 
the Cargill Grain Co. of Illinois, a sub- 
sidiary of Cargill, Inc. The Board charged 
the Cargill officers with having manipu- 
lated prices and attempting to corner the 
corn market last September in violation 
of exchange rules. In the counter-suit in- 
stituted by Cargill, Inc. the Board is also 
alleged to have unlawfully extended the 
time for delivery on September, 1936, con- 
tracts. Hearing on the counter-suit has 
been set for April 18 by the Commodity 
Exchange administration. 
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HELP CHICK GROWTH... 


adding KRACO, superior 


dried cheese whey, feeds 


Insist on KRACO 
for these reasons: 


For growth and health... 

* Because of Kraco’s abun- 
dance of important nutritive 
elements of milk, including the 
Vitamin G Complex (made up 
of Lactoflavin, the anti-dermati- 
tic and anti-paralytic factors); 


2 Helpful for Coccidiosis 
* Control . . . Because of 
Kraco’s high lactose content. 
In addition, KRACO con- 
tains the valuable Lactalbumen 
(protein) of high supplementary 


value, and milk minerals. 


 KRACO, 


DRIED CHEESE WHEY (eee 


70% Lactose 
rich in Vitamin G Complex 
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MY MOTHER 
‘of SWEARS BY 


@ “To get greater chick growth, we buy feeds containing a reliable milk supple- 
ment,” say wise poultrymen. “That takes away the chance of missing those ‘extra’ 
profits frequently lost because of milk deficiencies in chick feeds.” 

Today more and more poultrymen are getting greater chick growth by buying 
feeds containing KRACO, a superior dried cheese whey made by Kraft. Kraco 
contains at least one factor required for chick growth, and others which definitely 
aid in maintaining chick health. 


Why KRACO is Important in Chick Feeds 

Here are a few simple, but important, reasons why wise poultrymen insist on 
KRACO in their starting and growing rations: 

KRaco is an economical, rich source of Vitamin G (Lactoflavin). Scientific feed- 
ing tests have proved that Lactoflavin is required for good chick growth; 

Kraco contains 70% Lactose, of great value in helping control coccidiosis; 

Kraco is a good source of Milk Protein (Lactalbumen); 

Kraco contains the minerals, calcium and phosphorus, which are necessary in 
larger amounts during the chick growth pericd than at any other time; 

Kraco contains the anti-dermatitic and anti-paralytic factors, helpful in protecting 
young chicks against the results of these disastrous diseases. 

And, MOST IMPORTANT, Kraco is a most economical source of these many 
important poultry feed factors. 

Don't let feed deficiencies rob your customers’ chicks of greater growth and better 
health! Make sure of satisfied customers and continued profits by being sure the 
feeds you sell contain KRACO Dried Cheese Whey. 


MAIL COUPON for latest Scientific Data on Chick Growth and Health 


KRAFT- PHENIX CHEESE CORPORATION 
Dept.FB4 , 400 Rush Street, Chicago, Illinois 


Address 


City. State 
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No Opportunity in Feed Business? 
Just Ask Jacob Hunter 


© His Sales in 1936 Hit Total of $260,000 


NTIGO is a small country town nes- 
tling in the expanses of northern 
Wisconsin. Many young men and 


women who grew up in its quiet, friendly - 


surroundings have departed from their 
birthplace to seek fame and fortune under 
the bright lights of the larger cities. 

But Jacob Hunter, owner of the Antigo 
Flour & Feed Co., came into this same 
town where local people thought there was 
no opportunity and made good. He was 
a traveling representative for a large mill- 
ing concern for eight years. Antigo was 
included in the territory which he cov- 
ered and each succeeding time he called 
there, he became more determined that 
this was the place to start a business of 
his own. 

Took Over Branch Store 

Finally, on October 1, 1932, Mr. Hunter 
bought the branch store which the milling 
concern operated in the town. It wasn’t 
long before the original building of 75x60 
feet which served as a warehouse and feed 
store was outgrown and displaced by two 
new combined brick structures, one sec- 
tion 130x165 feet and the other 68x130 
feet. Hardly had the last echoes of the 
carpenter’s hammer died away before the 
new establishment was crammed to the 
roof with fast moving stocks. In addition 
three more warehouses in the rear of the 
new buildings were acquired and added to 
the property. 

So far Jacob Hunter’s achievement may 
seem like a contractor’s dream. But his 
success is not measured only in the addi- 
tional property he has built and acquired. 

Figures Tell Story 

When he began to entertain ideas about 
going into business for himself, the branch 
store of the milling concern was going 
along on a volume of about $25,000 a 
year. In 1936 Jacob Hunter closed his 
books with $260,000 worth of business rec- 
orded on them. Four years of hard work 
—taking advantage of opportunities where 
he found them, and in his own home town 
—had resulted in an increase of $240,000 
worth of business! And all this despite 
the worthy competition of seven other 
feed stores in the territory. 

His retail feed department, the original 
nucleus around which this sensational vol- 
ume was built, has now been expanded to 
include a cash and carry grocery store, a 
wholesale grocery and a feed jobbing di- 
vision. Every end of the business is boom- 
ing and Mr. Hunter hopes to make an even 
better showing in 1937 than he did in 
1936. 

He draws his retail trade from a radius 
of 60 miles around Antigo, and his whole- 
sale activities extend for a distance of 100 
miles. The feed department of his busi- 
ness is well equipped with machinery to 
accommodate the farmers. Mr. Hunter 
operates a feed mixer, grinder, cutter, clip- 
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per cleaner and other miscellaneous equip- 
ment to be found in the most modern 
plants. Two trucks are maintained to 
make wholesale and retail deliveries. He 
manufactures all of his own feeds and 
markets them under the brand name 
“Hunter” with the exception of calf food 
which he purchases from a large manu- 
facturer. Three well-known brands of 
flour are also handled and a good volume 
of retail and wholesale business is done 
on these. 
Stock Is Well Displayed 

Mr. Hunter’s chief resources in develop- 
ing sales are good displays and personal 
contact with the trade. He employs two 
salesmen who constantly comb the terri- 
tory, two clerks, two mill hands and one 
truck driver. All of the stock in the spa- 
cious warehouses is neatly piled. Any cus- 
tomer going through the buildings finds 
every type of merchandise in full view. 

The cash and carry grocery managed by 
Matt Kurtz is a model of perfection and 
challenges any chain store in display. It 


is a mecca for farm as well as city folks 
and serves to attract feed buying custom- 
ers to his place of business. 

The phenomenal success Mr. Hunter 
has made in the feed business has extend- 
ed to other activities. On June 1 the 
Peoples Bank of Antigo will open for busi- 
ness with a capital stock of $75,000. A 
large stockholder and a director of this 
new enterprise is Jacob Hunter. He is 
also vice president of the Investment 
Credit Corp., a director of a Federal Sav- 
ings organization and a member of the 
Elks club. 

Three sons are associated with Mr. 
Hunter in the Antigo Flour & Feed Co. 
Virgil and Tom concentrate their efforts 
on the grocery department and Jacob, Jr., 
has followed the first love of his father 
and is manager of the feed division office. 

The Antigo Flour & Feed Co. surround- 
ings present a picturesque appearance. Re- 
cently a creek flowing past the property 
was converted into an artificial lake under 

(Continued on Page Forty-one) 


Swinging on the Barnyard Gate 


“Ho Hum! Gosh this job makes a guy sleepy.” 
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Dietrich & Gambrill’s “Practical Feeds for Prac- 
tical Feeders” are known for their quality from 
Maine to Virginia. Protecting this reputation for 
quality demands exacting care in choosing in- 
gredients. ‘“The only possible way for us to judge 
a Vitamin A and D supplement is by the reputa- 
tion of the supplier and the results accomplished 
by their product,” says Mr. J. H Gambrill 3rd. 
‘“‘Since Nopco pioneered the industry, we believe 
they have maintained an outstanding reputation 
for a uniform, reliable product.”’ 

Dietrich & Gambrill began using NOPCO XX 
after reading of the results of the Nopco-sponsored 
tests at Pennsylvania State College. ‘Since that 
time, we have found it advisable to mix 
NOPCO XX in our poultry mashes, at the levels 
recommended by the test results,” says Mr. 
Gambrill. Results have more than justified their 
faith in NOPCO XX as a safe, economical way 
to supply liberal amounts of Vitamins A & D to 
their feeds. 

You, too, will find in NOPCO XX complete 
Vitamin A & D protection for your feeds. For 
NOPCO XX is based on the latest knowledge of 
Vitamin A & D requirements of poultry flocks 
and farm animals, as determined at state agri- 
cultural colleges and at the Nopco research farm. 
Painstakingly manufactured and checked in one 
of the world’s largest cod liver oil processing 
plants. . . used by over 6000 leading feed dealers 
throughout the country . . . NOPCO XX leads 
the field as a standardized, high-potency, source 
of Vitamins A & D. 


NOPCO XX 


is a scientific blend of natural 
Vitamin A and D concentrate and 
cod liver oil, standardized by chem- 
ical, mechanical and biological tests. 
If you have not yet availed yourself 
of NOPCO XX, we extend a cordial 
invitation to join the growing ranks 
of NOPCO XX users. Enjoy the 
benefits to be derived from 
NOPCO XX in the form of a con- 
trolled product evolved from con- 
stant research and tests, and proved 
by successful results. Write TODAY 
for further information. 
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DIETRICH & GAMBRILL INC 


FREDERICK ,.Mp 


National 011 Product pany 
Harrison, New Jersey” 


Gentlemen: 


We believe that our 
experie 
bears out the fact that Rare 
St of developments in the vitamin 


As you know, we 
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Nopco XX in our Poult advisable to mix 
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Very truly yours 
Nt Font 


DIETRICH AMBRI 
Baga: L INC, 


The D & G mill at 
Frederick, Maryland 
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Soil Conservation Program of 1938 


And How It Operates 


° Benefit Payments Provided for Farmers 


By R. H. LANG 
L. L. Olds Seed Co. 


dealer has some farm customers in his 

territory who are operating under the 
government soil conservation plan for 1938 
to obtain soil benefit payments. 

How does the soil conservation plan 
work and what are the requirements that 
must be fulfilled before the farmer is en- 
titled to receive benefits? Let us take, for 
example, a 160-acre farm of which 110 
acres are in crop land. 

The goals set by the community and 
county committee on this farm, which is 
located in a corn limit county are as 
follows: 

Total soil-depleting goal........ 83 acres 

General soil depleting goal 

(83 acres minus 35 acres) 48 acres 

Soil conserving acreage (110 

acres minus 83 acres) 27 acres 
Soil building goal 9 acres 
Per cent productivity for 


taken every feed and seed 


Normal yield of corn on farm 
37 ba. 


Computing of Payments 

How is the benefit payment computed? 
The goal set for corn is 35 acres and the 
normal yield established is 37 bushels per 
acre. Thus the total number of bushels 
would be 35x37 or 129.5 bushels. Rate of 
payment is 10 cents per bushel making 
a total of $129.50. 

The total soil-depleting goal, as previ- 
ously shown, has been set at 83 acres from 
which is deducted the corn goal of 35 
acres, leaving a balance of 48 acres. On 
this the rate of payment is $1.25x48 or a 
total of $60.00. 

The total soil-conserving acreage has 
been established, as previously shown, at 
110 acres minus 83 acres or 27 acres. Pay- 
ments are computed at the rate of 50 
cents an acre giving a total of $13.60. 

Thus the farmer who operates at maxi- 
mum performance under the soil conserva- 
tion plan on his 160 acre farm will receive 
$129.50 plus $60.00 plus $13.60 or a total 
of $203.00. 

Special Potato Goals 

If this farm were in a commercial 
potato area and grew more than three 
acres of potatoes, a special potato goal 
would also be established. Payment of 3 
cents per bushel would be made on the 
normal yield for each acre planted to 
potatoes in 1938, not in excess of the 
potato goal. 

If none of the special goals including 
corn, wheat or potatoes, applied to the 
above farm the general and total soil- 
depleting goals would be identical—s3 
acres. For these 83 acres a general pay- 
ment of $1.25 per acre would be made 
or a total of $103.75. To this would be 
added $13.50 for the crop land of 27 acres 
not in the total soil-depleting goal making 
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a total of $127.25. The farmer would 
have to be in full compliance with the 
program to earn this amount and if his 
soil depleting crops were in excess of 83 
acres a deduction of $10.00 per excess 
acre would be made. 

Two cents per acre will also be allowed 
for non-crop pasture land plus $1.00 for 
each animal unit of grazing capacity on a 
12 months’ basis of such pasture. An ani- 
mal unit is one horse, one cow, five sheep, 
five goats, two colts, two calves or the 
equivalent of any of these. 

Questions Are Answered 

Here are some of the questions fre- 
quently asked about the soil conservation 
program and the answers: 

1. Must farmers get good stands to 
receive payments? 

No. The seeding of a given kind of 
adapted seed constitutes performance— 
the stand. This makes compliance easier 
than last year when one payment was paid 
only if a good stand was on the ground 
in the fall. 

2. Is there a specified rate of seeding? 

No. There is no minimum rate of seed- 
ing per acre, except all seedings must be 
made in accordance with good farming 
practice. This will vary as between com- 
munities. 

3. Can nurse crops be sown? 

Yes. If farmer sows oats, barley or 
wheat with the seeding and clips, or pas- 
tures and does not harvest it for grain or 
hay, he earns his units and the land will 
classify as soil conserving or non-deplet- 
ing. If he is willing for the land to be 
classified as soil-depleting he can harvest 
the nurse crop, and yet the grass stand 
will count as units toward his soil build- 
ing goal. 

4. Does reseeding of old pastures 
earn units? 

Yes. Reseeding of old stands of grasses 
and legumes with adapted grasses and le- 
gumes will be allowed one unit for every 10 
pounds of seed so used. No minimum rate 
of seeding per acre is prescribed except 
what conforms to good farm practice. 

5. Can foreign clover and alfalfa be 
sown? 

No. Canadian grown red clover and al- 
falfa is adapted. All other foreign red 
clover and alfalfa seed is classified as un- 
adapted and will not earn units. Adapted 
alfalfa is classified as seed originating in the 
two northern tiers of counties of Okla- 
homa and north. 

6. Are emergency hay and pasture 
crops soil-depleting? 

No. Sudan, millet, cane, rape, Atlas 
Sorgo, and soy beans can be pastured, har- 
vested for hay or sheaf fodder and classify 


as non-depleting. They cannot be harvest- 
ed for grain or silage or they are called 
soil-depleting. 

7. What are the soil-depleting crops? 

The grain and root crops—corn, grain 
sorghums, wheat, oats, soy beans, etc., 
when harvested for grain; potatoes, man- 
gels, etc. 

8. What are the non-soil-depleting 
crops? 

All other than those listed above and 
even including some when the above are 
not allowed to mature a crop but instead, 
are incorporated into the soil as green 
manure, or pastured. 

9. Does cutting the corn acreage 15 
per cent mean cutting the acreage of 
cash grain crops 15 per cent? 

No. According to the soil programs, if 
a given farm must cut its corn acreage, 
15 acres, about 12 of those acres can be 
shifted from corn to other grain crops 
such as small grain, grain sorghums, soy 
beans for seed and still comply with the 
program. 

10. Can payments be assigned? 

Yes. On the coming year’s payments, 
the farmer can assign or use these pay- 
ments for credit purposes, for buying seed 
and putting in crop, which has not been 
possible in the past. 

Compliance with government soil build- 
ing goal requires new seedings (or allied 
practices) of approximately 10 per cent of 
farm acreage in program. This varies con- 
siderably on different farms. 

Farmers can readily comply with this 
feature as most of them will want to vol- 
untarily sow more than 15 acres per 160 
to get their grass land back to normal. 

Even those farmers who don’t agree 
with government program on corn and 
grain reduction will probably want to seed 
10 per cent of their acreage. 

Due to pasture and seeding losses many 
farmers will reseed 20 per cent of their 
farm this year. 

Even counting all the cheap and plenti- 
ful timothy and lespedeza, if farmers of 
the U. S. A. generally seed down 10 per 
cent of their acreage there will be a short- 
age of about 20 per cent of total seed sup- 
plies needed for that requirement. 


@ E. F. KINDLAN, coal and feed 
merchant, Norristown, Pa., who recently 
purchased factory property for the ex- 
pansion of his feed business has begun 
operation of the new plant which has been 
equipped with modern drying machinery. 


~~ 


@ WILLIAM H. MANBECK, proprietor 
of the Manbeck Milling Co., Mifflintown, 
Pa., died March 19 at the age of 75 years. 
He was Republican state senator from 
1905 to 1913 and a director of various 
businesses at Mifflintown. 
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STERLING 


CHICK RATIONS 
Are 


VITAMIN 


an__£2) 


SELL the Brand That Needs No Alibis- 
Protect Customers’ Chicks with Sterling! 


Poultrymen who are out to make top profits on their chicks 


this season are demanding to know the facts about the chick 
rations they buy. They want ta know the vitamin E content 
of the feed—the vitamin balance of the feed—the quality 
and quantity of ingredients used. 


Offer your customers Sterling Chick Rations and you will 
have all of the answers! Here are feeds that are blended 
and balanced in accordance with the latest proved scientific 
findings. Vitamin E has been added thru the medium of 
cold-pressed wheat germ oil—the richest and most depend- 
able source of stabilized and biologically assayed vitamin E. 


NORTHRUP, 


1500 Jackson Street N. E. 


VITAMIN BOOK FREE! 


Qacorer* Many questions are being asked about vitamins 
these days—it will pay you to have this handy 
booklet for reference. It answers all of the 
commonly asked questions about vitamins A, 
B, C, D, E, F, and G—and provides you with 
tips that will help you sell Northrup, King’s 
vitamin-blended feeds. Write for your copy of 
this interesting, informative booklet today. 
Paste the attached coupon on a postcard. 
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Since vitamin E is essential to the development of healthy, 
productive pullets—and to the building up of resistance to 
such dread diseases as fowl leukosis (range paralysis)—it is 
vital to the poultryman’s success. Northrup, King & Com- 
pany have not left the vitamin E content of their feeds to 
guesswork. Known and measured amounts have been added. 
In selling Sterling all mash Chick Ration and Sterling all 
mash Chick Starter and Grower you are helping your cus- 
tomers to avoid the heavy losses that a deficiency in vitamin 


E might bring them. Stock Sterling Chick Rations and cash 
in by pointing out the facts! 


KING CO. 


Minneapolis, Minnesota 
--------MAIL COUPON TODAY! --------- 


NORTHRUP, KING & CO. 
1500 Jackson Street N. E., Minneapolis, Minnesota 
Gentlemen: 


Please send me without cost or obligation a copy of your vitamin 
booklet. Also enclose information regarding your Sterling Chick Rations. 


Firm Name 


Individual 


Address 
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Feed Pamphlets Help Build Sales 


At This Pioneer Outlet 


N eight-foot rack containing some 80 
kinds of pamphlets on subjects of 
interest to live stock owners is a 

main factor in the successful selling of 
feeds and remedies to both city and coun- 
try people at the 52-year-old John C. 
Roever Feed & Milling Co., St. Louis, Mo. 

When George F. R. Wittich took over 
control and management of the old Roever 
firm after the retirement of the founder 
in 1933, he decided to try and step up the 
sales of feeds and specialties. He took into 
account that people are more inclined to 
read now than in the days he went to work 
for John C. Roever in 1907. The litera- 
ture rack had been built and put into serv- 
ice in 1931 and it was yielding tangible 
results. 

“What better way to get people sold on 
the new feeds on the market than to 
get them reading up on the subjects,” 
he said to himself. He carefully filed 
in compartments pamphlets on subjects 
such as “Raising Broilers,” “Two Ways 
to Fatten Chicks,” “Practical Operation 
of a Turkey Farm,” “The Dairy Herd— 
Selection, Care and Feeding,” and many 
others. 

Every Customer Approached 

His next move was to instruct floor 
salesmen to engage customers who came 
in for the ordinary run of feeds or brought 
grain to the mill in conversation on the 
feeding topics in which they were inter- 
ested. If the talk turned to the subject 
of fattening chicks, a pamphlet on this 
topic was taken from the rack and given 
to the customer. 

“The more literature we hand out,” 
Wittich said, “the more sales we make. 
“T’ve traced lots of new sales to this dis- 
tribution. I can say the passing out of 
leaflets and booklets day-in and day out 
has made a big increase in our volume. 

“This consistent distribution of reading 
material goes over. Results can be traced. 
Feeders ask questions about the things 
they have been reading on their next trip 
to our store. Being able to answer their 
questions makes a favorable impression 
on them. 

“They are asking questions now which 
they didn’t ten and 15 years ago. We 
would give customers literature some years 
ago and they would say: ‘Don’t want it. 
I know all about it. My grandfather raised 
chickens before me and he didn’t read 
books.’ That was in the day of quack 
remedies, however, when the buyer would 
get a buggy whip with the purchase of a 
remedy. The farmer lost faith in remedies. 
It’s different now. When he is stumped 
on a problem, he'll ask questions. The 
amateur feeder asks the most questions 
and of a kind that sometimes will stump a 
salesman, unless they have a good knowl- 
edge of feeds and feeding upon which I 
insist.” 


20 


ioe 


e St. Louis Firm Has Fine Reading Rack 


Experminetal farms bring out new, for- 


mulas in feeds and Wittich loses no: op-— 


portunity to acquaint himself withthe 
changes. He digests the new literature on 
feeding subjects and quickly passes the 
information on to his customers. 


George F. R. Wittich is shown above as he passes 
out important livestock literature to a customer in 
the Roever Feed & Milling Co. store, St. Louis, Mo. 


The Roever Co. has its own feed mixer 
and leaflets on subjects such as “Make 
Money, Feed Hens the Common Sense 
Way” are dropped on the inside of the 
sacked feed. 

The literature rack which has four 
shelves is installed in the office. Wittich 
decided that customers would have more 
appreciation for the pamphlets if they 
were personally handed out than if the 
rack was put out on the floor of the store 
where people could help themselves. Per- 
sonal distribution would also enable him 
to check into the subjects in which his 
customers were most interested. More- 
over, the booklets are kept cleaner on the 
book shelves in the office. 

Wittich backs up his daily literature 
distribution with open displays on the 
building platform and in the store. When 
he installs a timely display of poultry 
equipment, feeders, founts and nests on 
the platform, many farmers pick up an 
item and carry it inside and say they will 
take it with them. 

“T want things arranged where a cus- 
tomer can pick up an item and handle it,” 
he said. “Just like the ‘five and ten’ stores. 
You pick it up and you get a desire to 
take it with you. I’ve seen men come 
into the office to pay a bill and suddenly 
pick up a can of dog food from that dis- 
play there. ‘I can use this,’ they'll say 
after asking a question.” 

Other plans in the success of the Roever 


worth, Me. 


company are the regular contacting of feed 
customers on the farms and the careful 
handling of credit. 

“Our contact man calls on the little 
buyer as well as the big buyer,’ Wittich 
explained. “We formerly neglected the 
little buyer but times have changed and 
we consider it important to contact him.” 

The Roever company is a member of a 
St. Louis credit bureau and when there is 
any doubt about giving credit, the custom- 
er is told he will have to get a credit 
rating which will require eight to ten days. 
When a customer asks for an extension of 
credit, say from 30 to 60 days, he is told 
that the bank won’t advance the firm any 
more money when there is doubt about the 
wisdom of credit extension. This pro- 
cedure has worked on most occasions, in 
that the customer will return and pay 
cash. 

As to price cutting the Roever company 
makes no attempt to meet depressed prices 
on feeds of the same brands. 

“All that we can offer a buyer is serv- 
ice,” Wittich said. “If the price cutter 
has similar services, then we are just out 
of the picture.” 

The John C. Roever Feed & Milling 
Co. was established in 1886. It has large 
warehouse, trackage and mill facilities at 
5601 Natural Bridge avenue in St. Louis. 
Wittich, in addition to buying the Roever 
company in 1933, also acquired the Henry 
Schulz Feed Co. in Webster Groves, Mo.., 
in 1936. 


@ Jj. A. HAYNES has opened a feed store 
in the Milliken-Tomlinson building, Ells- 


@ FARMERS FEED & SUPPLY CO. 
has purchased the D. Whiting & Sons 
grain business, Milford, N. H., and also 
the branches at Wilton and Hillsboro. 


@ JOSEPH A. ABEL and Peter J. 
Schwarze, Century Milling Co., Hamburg, 
N. J., have purchased the Old Stone mill. 
also of Hamburg, which has been idle for 


several months and have reopened it for 
business. 


@ CLIFFORD DRAPEAU and Harry 
Deweil, formerly employed by the Winni- 
pauk Grain Co., Norwalk, Conn., have 
opened the Independent Feed & Grocery 
store at Norwalk. 


@ FRED BOYD, Clermont, N. J., has 
purchased the feed mill and warehouse 
formerly operated by Charles E. Rogers 


at Mount Holly, N. J., and will reopen it 
for business. 


@ TIERNEY FEED MILL, Avoca. 
N. Y., has been leased by the Henry & 


Missert Feed Co. Lewis Atwood has been 
retained as manager. 
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Four “spigots” on every complete cow, of course!—and there are four impor- 
tant nutrients in milk, not just one or two. All four of them are necessary to 


good growth. All four of them are supplied in dry skim milk: 


2. 


A properly balanced feed has the greatest amount of usable nutrients. Dry skim 
milk is exceptionally well balanced—balanced by Nature. It contains all the 


Viramins—Yes, both flavin and “filtrate factor” are necessary for rapid and 
economical growth. Dry skim milk contains large amounts of both of them. 


Prote1n—Both in amount and quality. Without high quality protein more 
total protein is required. Dry skim milk contains not less than 34 per cent 
of the highest quality protein used in feeds. 


MINERALS—You can’t grow bone and tissue without enough available min- 


eral matter. Dry skim milk contains all of the natural, high quality milk 
minerals. 


CarBoHYDRATES—Among all carbohydrates in feeds, sugars are the easiest to 
digest and yield the greatest net energy values. Dry skim milk is 50 per cent 
sugar—milk sugar. The net energy value of dry skim milk is greater than 
that of any commonly used feed material. In addition, the milk sugar (lac- 
tose) has unmatched values in improving intestinal health. 


milk nutrients needed for good growth and in the most available form. 


Insist on dry skim milk in starting and growing mashes. It is the complete dairy 


product for feed. There is no substitute for dry skim milk results. 


American Dry Milk Institute, Ine. 


Drawer D. 221 N. La Salle St. 
CHICAGO, ILL. 
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JOBBING DIVISION 


Of FARM SERVICE COMPANY 


DIVISION OF GENERAL MILLS, Inc. 
407 So. Fourth Street Main 8317 Minneapolis, Minn. 


Call us when in the market for: 


* Mill Feeds — Linseed Oil Meal — Cotton Seed Meal € 
Charcoal — Alfalfa Meal — Calcium — Cod Liver Oil 
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Milwaukee ’Change Elects 
Terry President 


E. S. Terry, Stratton Grain Co., Mil- 
waukee, was elected president of the 
Milwaukee Grain 
Stock Exchange to 
succeed John V. Lauer, 
J. V. Lauer Co., at 
the annual election 
held April 4. Other 
officers elected include 
E. H. Heimke, L. Bart- 
lett & Sons, first vice 
president; W. C. Hol- 
stein, Mohr-Holstein 
Commission Co., sec- 
ond vice president ; and 
H.A. Plumb, secretary. E. S. TERRY 

Members of the 
board of directors chosen include Robert 
G. Bell, W. M. Bell Co.; H. F. Franke, 
Franke Grain Co. and William R. Madden. 

Selected to serve on the board of arbi- 
tration were John G. Davis, W. M. Bell 
Co.; Paul E. Riebs, the Riebs Co.; and 
William Eijteneier. Thomas Corcoran, 
Corcoran Bros. and Mr. Lauer, retiring 
president, were named to the board of 
appeals. 


e@ H.H. HUMPHREY, Northern Milling 
Co., Wausau, is particularly proud of the 
records made by basketball teams in his 
territory. “What do you think of the 
Northern Milling Co. towns when it comes 
to basketball?” he writes. “At the state 
tournament recently closed the champions 
were Wausau in Class A high schools; 
Shawano in Class B, and Marion in Class 
C schools. We operate feed stores in each 
of these towns.” 


ani 


@ S. BRAKE SLYDER has taken over 
the feed and grain business of W. C. Faust 
at Chambersburg, Pa. Mr. Faust has re- 
tired after operating the business for 36 
years. The new owner took possession 
April 1. 


@ KNIGHT’S FEED & COAL, INC.. 
Fort Wayne, Ind., has been incorporated to 
deal in feed, coal, poultry and produce. 
Incorporators are Oras A. Knight, E. 
Wendell Knight and Charles C. Coverdale. 
@ WALTER A. LOHR, associated with 
the Courteen Seed Co., Milwaukee, for the 
past 25 years, died at Sioux City, Ia., 
March 11, following a heart attack. He 
was 52 years old. 


@ HAROLD W. McMILLEN, son of Mr. 
and Mrs. Dale W. McMillen, Fort Wayne, 
Ind., was married March 24 to Miss 
Eileen Burk at Decatur, Ind., where his 
father operates a large feed manufactur- 
ing, sugar and soybean plant. 


SECOND FIRE IN YEAR 

Pugh Milling Co., Caldwell, Ohio, was 
destroyed by fire March 8 at a loss esti- 
mated at $30,000. Forty tons of feed, 
mash and bran were consumed by the fire. 
In August, 1936, the firm, which was then 
located at Vincent, Ohio, burned to the 
ground with a loss of $15,000. 
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Second National Feed Week Set 
For October 17 to 22 


© Contest Now in Progress to Select Poster 


ATIONAL FEED WEEK, sponsored 
by The Feed Bag and observed 
throughout the nation for the first 

time last year, will again be celebrated 
this fall during the week of October 17 
to 22. 

Plans are now under way to make the 
event bigger and wider in scope in every 
respect and to obtain the cooperation of 
all divisions of the trade and its allied 
industries. 

Announce Poster Contest 

Last year thousands of attractive posters 
proclaimed National Feed Week through- 
out the country. Another must be selected 
for this year and the members of The 
Feed Bag staff have announced a contest 
open to all connected with the feed indus- 
try, including advertising agencies and 
anyone serving the trade. 

The official poster to be used for Na- 
tional Feed Week in 1938 will be selected 
from the entries received in the contest. 
Three judges will determine which is most 
representative of the event and which will 
be adopted for distribution in all parts of 
the country. They are Ralph M. Field, 
Chicago, president, American Feed Manu- 
facturers association; Glenn Snyder, Chi- 
cago, manager, radio station WLS, and 
David K. Steenbergh, Milwaukee, manag- 
ing editor of The Feed Bag. 

$50.00 for Best Poster 

A cash award of $50.00 will be paid 
to the person or persons submitting the 
poster which is selected as best by the 
judges. In addition, the name of the win- 
ner will be widely publicized and will ap- 
pear on each of the posters printed. Here 
are the rules of the contest: 


1. All sketches or drawings for poster 
ideas must be submitted to National Feed 
Week Headquarters, 741 N. Milwaukee 
street, Milwaukee, Wis. 

2. The drawings shall be in any two 
colors and not less than six inches high 
and four and one-half inches wide. This 
is a one-quarter reduction of the actual 
poster which will be 24 inches high and 
18 inches wide. The sketch or drawing 
should be designed if possible to give the 
effect of more than two colors, although 
only two colors are to be used. 

3. The person whose sketch is selected 
by the judges must agree to furnish a com- 
pleted, full-sized drawing 24 inches high 
and 18 inches wide from which suitable 
engraving plates can be made. 

4. The contest is open to all persons 
connected with the feed industry or serv- 
ing it, including advertising agencies, art- 
ists, advertising managers, etc. 

hg Closing date of the contest is May 

6. The winning poster shall become the 
property of The Feed Bag and National 
Feed Week Headquarters with full pub- 
lication and distribution privileges. 
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National Feed Week promotion material 
will be started in full force within the next 
30 days and plans far more elaborate and 
extensive than last year are now being 
formulated to bring home the message of 


$50.66 for Poster 


OCTOBER 
Nob 


BETTER FEEDING BRINGS Augger PROFITS 

This is the official poster used in the celebration 
of National Feed Week last year. Another must 
be selected for 1938 by May 15. A cash prize of 


$50.00 awaits the person submitting the one 
chosen by the judges. 


the importance of the feed industry to the 
welfare of agriculture. 

There will be a continual barrage of 
publicity released to newspapers, farm 
journals, radio stations and other mediums 
reaching the farmer and consumer of 
feeds. Manufacturers, wholesalers, retail 
feed dealers and trade associations as 
they did last year, but in far greater num- 
bers, are expected to get behind the move- 
ment. 

Posters for display in feed stores and 
other downtown business places and on 
delivery trucks will be available to the 
trade as quickly as:it is humanly possible 
to turn them out after the contest closes 
on May 15. Stickers, suitable for attach- 
ing to outgoing mail and correspondence, 
will also be furnished in 1,000 lots. 

Last year one feed manufacturing firm 
distributed 2,000 posters in its territory 
and thousands were scattered over the 
country by other companies and by feed 
trade associations. Hundreds of thousands 
of stickers proclaiming the event were also 
printed and distributed. 

Retail feed dealers, realizing the value 
of National Feed Week as a means of in- 
creasing their business, rallied to support 
the event. Hundreds of farm meetings 
were held, local newspapers carried ad- 


* Feeding Brings Bigger Profits,” 


vertisements featuring special prices on 
various commodities during the week and 
editors gave space in their columns to pub- 
licity furnished by National Feed Week 
Headquarters and printed as coming frém 
the local feed store. The slogan of “Better 
adopted 
for National Feed Week, was impressed 
upon farmers through this landslide of 
promotion and publicity. 

One feed dealer held a produce show in 
a tent on a vacant lot in the rear of his 
store which lasted during the entire week. 
He offered special prices, presented a con- 
tinual program of music and entertainment 
and strung a dozen Feed Week posters 
on a wire reaching across the canvas top. 
This idea attracted thousands of farmers 
and brought the dealer a big volume of 
additional sales. Free pancakes and coffee 
were also served and the event was adver- 
tised over a local radio station as well as 
in the home town newspaper. 

Feed Week on Air 

The message of National Feed Week 
last year was also heard over a network 
of 70 radio stations on NBC. Each day 
during the week, in 100-word messages, 
farmers were urged to patronize their local 
feed dealer and to depend on him for ad- 
vice on feeding problems. 

David K. Steenbergh, managing editor 
of The Feed Bag, on October 8, gave a 
talk over Station WLS outlining the his- 
tory of the feed industry. He stressed the 
scientific resources employed by the feed 
industry in providing the farmer with 
properly balanced rations and urged all 
feeders to become better acquainted with 
their retail feed dealers and to enlist his 
aid in obtaining bigger profits from their 
livestock and poultry. Radio promotion of 
National Feed Week this year is expected 
to be developed on a larger scale. 

Those who participated in the celebra- 
tion of the event last year will shortly re- 
ceive a bulletin from National Feed Week 
Headquarters outlining more detailed 
plans for 1938. Meanwhile, manufactur- 
ers, wholesalers, retailers and members of 
allied industries are urged to send their 
suggestions on the things they would like 
included in the 1938 program. Address 
all communications to National Feed 
Week Headquarters, 741 N. Milwaukee 
street, Milwaukee, Wis. 


DAIRY PRICES AVERAGE 

Although dairy products prices are 
much lower than they were at the begin- 
ning of the year, they are still above aver- 
age compared with feed prices according 
to a recent report by the bureau of agri- 
cultural economics. Butter prices have 
held about steady since the federal pur- 
chase program started February 14. Since 
then approximately 1,500,000 pounds of 
butter have been purchased for distribu- 
tion through relief channels. 
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Schott Milling 


Co. Tradition 


With Akron Citizens 


PHOTOS COURTESY AKRON TIMES-PRESS 


Lewis Schott, president, Schott Milling Co., Akron, Ohio, is shown at the left as he goes about his 
work. To the right is an exterior view of his famous mill. 


NE hundred years ago the citizens of 
Akron, Ohio, turned out en masse to 


celebrate the opening of the new village . 


grist mill. Today that mill, essentially the 
same mechanically as it was a century ago, 
is operated by the Schott Milling Co., 
headed by 80-year-old Lewis Schott and 
managed by his son Carl. 

This mill, now a tradition in Akron and 
neighboring towns, was started by John 


Wiley, a happy carefree man whose check- 
ered vest and big cigar were known 
throughout the city. 

But in a short time Mr. Wiley went 
bankrupt because of his liberal granting 
of credit. Ed Steese took over the mill 
and ground the grist of the community 
for 25 years. Sam Steese then took it over 
and kept the big wheel running until 1882 
when he sold to the five Brewster brothers. 


But success was difficult for those own- 
ers and in 1911 the mill went under the 
sheriff’s hammer. Mr. Schott saw his op- 
portunity and made the purchase. 

Today Mr. Schott and his son carry on 
a profitable business. The giant mill whee! 
still pounds away down in the depths of 
the building, turned by the powerful rush 
of the Tuscarawas river. 

The same stones which were quarried 
in France 100 years ago still grind the 
corn meal and wheat flour for Akron’s 
bread. And, according to Mr. Schott, the 
mill will continue to operate for a long 
time. 


@ PAUL AND BOB HUNT, Farmers 
Feed & Supply Co., DeKalb, IIl., are plan- 
ning to move into larger quarters. Their 
new location will give them larger office 
and warehouse accommodations. 


@ FARMERS COOPERATIVE SUP- 
PLY CO., Truesdell, Wis., held a Farmers’ 
Day, March 22, featuring machinery dis- 
plays. Motion pictures were shown, a free 
lunch was served and a dance was held in 
the evening. Several hundred farmers at- 
tended. Bill Barter, manager, presided 
during the activities. 


PENNSYLVANIA MEETING 

The annual convention of the Pennsyl- 
vania Millers & Feed Dealers association 
will be held at the Ritz Carlton hotel, 
Atlantic City, N. J., September 29 and 30 
and October 1. The annual meeting was 
held at Atlantic City last year and proved 
so successful that the same location was 
chosen for 1938. 


QUALITY and FAIR 


Prices CAN BE 
Reve ON TO 
Insure YOU A 


L arce AND MORE PROFITABLE SPRING BUSINESS DURING 


APRIL AND ALL OF 1938 
on ARCADY WONDER FEEDS 


ARCADY FARMS MILLING CO. 


ILLINOIS 


CHICAGO 
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G. Gore Stresses 
Farm Gate Contacts 


in Selling Feed 


66 §,.ARM gate contacts are the most 

Beicciive method of selling feeds,” 

says E. G. Gore, proprietor, Gore's 

Feed & Supply store, Manito, Ill. “I wish 

1 had more time to devote to making these 

contacts. I enjoy this type of work and 
not only enjoy it but find it profitable.” 

Mr. Gore has been operating in Manito 
since 1923 and in the feed end of the busi- 
ness since 1929. Bulk feeds of all kinds, 
most of which are purchased at a first 
class feed mill in Peoria, are handled at 
the Gore feed store. The big thing in the 
feed line, however, is a nationally known 
commercial brand of feeds. Mr. Gore says 
he can see no reason why more than one 
brand of commercial feeds should be han- 
dled. He took considerable care in select- 
ing the line he should handle. Poultry 
feed is by far the best seller, with hog 
feed and dairy feed running second. 

Handles Baby Chicks 

The selling of baby chicks is also an 
important side line well adapted to the 
feed business. Mr. Gore sells from 30,000 
to 50,000 chicks each year for a hatchery. 
He also buys eggs for this same hatchery. 

“This is a convenient arrangement,” 
says Mr. Gore. “By selling baby chicks, 
we know we will be able to buy the chick- 
ens that are not kept for layers and the 
eggs from layers for either hatchery or 
market purposes.” 

Poultry supplies are a natural adjunct 
of the Gore chick and feed business and 
an extensive line of these is carried. Used 
in connection with live chicks in displays 
of various kinds, poultry equipment helps 
in selling both feed and chicks as well as 
itself. 

Cream buying also is a suitable side line 
of the Gore feed business as it brings in 
the same people who buy feeds and brings 
them in often. Mr. Gore is an independent 
buyer, selling his cream wherever the 
prices are best. He handles an average of 
30 cans a month. 

Another side line is gasoline and oil. 
He does not push this part of the busi- 
ness, having curb pumps in front of the 
store. 

“While we use several methods of sell- 
ing feeds,” says Mr. Gore, “direct contact 
with farmers in their own barnyards out- 
weighs any other methods. There is much 
competition in the feed business and farm- 
ers are not, like the proverbial prospects 
for mouse traps, making a beaten path to 
any one feed store. If customers do not 
come to the'store, the dealer must go out 
after the business. While the itinerant 
pedler is a nuisance to the farmer, we 
have found that we get respectful atten- 
tion. They feel that by going after them 
.We._consider their business worth having.” 

Mr. ‘Gore enhances the value of these 
farm gate conferences by use of his cam- 
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era. It is a favorite practice with him to 
snap a picture of the farmer’s flock of 
chickens. Whether it be a large flock or 
a small one, the owner is usually pleased 
to have a picture of it. Sometimes if a 
snap is especially good, he has a colored 
enlargement made and gives it to the own- 
er. This picture taking cements his friend- 
ship with the farmer and does much 
toward maintaining a permanent business 
relation with him. 

“Our displays also help build business,” 
says Mr. Gore. “We always try to have 
something different—something that will 
attract attention. Although our building 
is an old one, we can see no reason why 
we should not keep it looking as good as 
possible. We do not have much window 
space, but we use what we have to the 
best advantage. We always have a bag 
or two of our feed in the window but we 
try to have something else also with it 
that will attract the attention of the passer- 
by. Just now we have a stuffed pheasant 
standing on a bag of feed. The brilliant 
coloring of the stuffed bird radiates a lus- 
ter upon the coloring of the bag. 

Feed on Display Racks 

“One side of our display room is fitted 
with shelving spaced just right to hold our 
bags of feed upright. These are arranged 
on the shelves just like the merchandise 
in a grocery store. The arrangement, plus 
the coloring of the bags, makes an attrac- 
tive display. No soiled bags are ever dis- 
played. Every bag is wiped before being 
placed on the shelves and no dust is al- 
lowed to accumulate either on the bags or 
on the floor of our display room. 

“We also use an aisle table for displays. 
This usually contains something especially 
designed to attract attention. During the 
baby chick season, a coop of chicks is kept 
on the table. Near it is a display of feeds. 
Although chicks are as old as the world, 
a coop of these feathered balls of activity 
always attracts attention. 

“One of the most attractive displays we 
ever had was a pullet grown in a large 
glass bottle. Farmers took much delight 
in watching the growth of this pullet from 
week to week. This was a White Rock 
pullet. She weighed 3 pounds 11 ounces 
when 13 weeks old and her laying record 
was 90 per cent her first season. She be- 
came a real pet and after she was re- 
moved from the bottle and taken away 
from the store farmers often inquired 
about her. 

“Another display is a pair of love birds. 
We have them in a pedestal cage which 
we move from place to place in the store. 
The brilliant colorings of the birds and 
their constant love talk to each other at- 
tracts attention as well as giving a ‘homey’ 
atmosphere to the store. 

“Besides personal solicitation and dis- 


E. G. Gore, proprietor, Gore’s Feed & Supply 
store, Manito, Ill., is shown above with a chicken 
which he grew inside a five gallon jar. This is one 
of the ways he attracts attention to his business 
and increases his sales. 


plays, we use several other promotional 
methods. We have an ad every week in 
our local newspaper. Part of these are 
furnished to us by the manufacturer of 
our feeds, but for the most part we use 
ads of our own composition. 

“The manufacturer also sends out di- 
rect mail twice a year to a list selected 
by us. One of these mail pieces is in the 
form of a rotogravure magazine. Its oddi- 
ty insures its reading by the entire farm 
family. The manufacturer also does some 
national radio broadcasting and we feel 
that this helps us. 

“Another method that might seem anti- 
quated to others but which we are certain 
helps us is the showing of colored slides 
at our local theater.” 

With all the formal methods of pro- 
motion used by Mr. Gore is a service 
rendered by him to his customers that is 
undoubtedly as effective in securing and 
retaining customers as any of the formal 
methods used. This service is diagnosing 
poultry diseases, culling flocks, and treat- 
ing sick chickens. Both Mr. Gore and his 
son attended a poultry school maintained 
by a poultry remedy laboratory. Both are 
qualified to give advice on any question 
affecting the welfare of poultry. 

A pickup truck is kept for delivery pur- 
poses. Besides Mr. Gore, his son and Mrs. 
Gore assist in the business when necessary. 
Outside help is sometimes required. 

Mr. Gore is pleasant to meet. He at 
once impresses one with the fact that he 
is thoroughly conversant with the business 
at the same time not being boastful about 
it. He is in love with his business and 
this fact is also apparent to people with 
whom he comes in contact and is un- 
doubtedly one of the reasons why he en- 
joys farm gate contacts with farmers. 
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DOUGHBOY MASH CONCENTRATE 
Has Everything That’s Needed! 


Check this list and see if you can find one single important element that’s 
missing! On the protein side Doughboy Mash Concentrate contains a large, 
choice variety of both animal an vegetable proteins. These are balanced 
to provide fast, uniform growth. On the mineral side Doughboy Mash Con- 
centrate has a complete lineup of every essential material—including manga- 
nese, calcium, phosphorous, sodium, iodine and iron. Blended in the ration 
these minerals build big bones and strong, husky frames. On the vitamin side 
Doughboy Mash Concentrate has vitamins A, B, D, E, F and G, scientifically 
blended into the ration to promote health and vitality. 


Vitamin E represents a special plus feeding value to the poultryman. In its 
capacity as a reproductive agent, vitamin E acts to insure early and full 
development of the egg laying organs. Doughboy Mash Concentrate takes 
no gamble with this vital reproductive element—its vitamin E content is 
stabilized and guaranteed! 


Give your customers all these important advantages. Use Doughboy Mash 
Concentrate—to give fast, safe growth to chicks—to develop healthy, heavy- 
laying pullets—to insure top poultry profits. Cash in on the growing season 
ahead with Doughboy Mash Concentrate—the feed that HAS EVERY- 
THING! 


MOST COMPLETE AND FASTEST SERVICE IN THE MIDWEST 


NEW RICHMOND ROLLER MILLS Co. 


NEW RICH 


WISCON 
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Spring Tonic for Your Business 


Prescribed by Other Dealers 


@ Use Liberally When Sales Program Slumps 


VER in central Illinois, I tried to 
find a certain feed dealer’s place of 
business. Being unfamiliar with the 

names of streets and method of number- 
ing | was a bit confused. I had been told 
that the dealer I wanted to see was locat- 
ed, “about half way to the depot.” With 
that meager information, it was fairly easy 
to find the general location of the store. 
A block away, I spotted the place. It was 
a feed store, sure enough. For out in 
front, on the sidewalk near the curb, were 
inviting displays of feed and other prod- 
ucts handled by the store. The thought 
occurred to me that if ever I went into 
the feed business, I would do something 
like that to identify my store—I mean the 
idea of placing displays that are more or 
less permanent out in front where they 
can be seen by one and all. 


One of the biggest department stores I 
know has used a good business builder for 
years. It is an idea which could easily 
be adapted to the feed business. This 
store cooperates with the local high school. 
On a certain day each year, the boys and 
girls in the high school business classes 
are made department managers and de- 
partment salesmen. These youngsters 
write the ads, they arrange window and 
store displays, greet the customers and one 
of them acts as store manager for the 
day. Of course, the regular store sales 
force is always at hand for emergencies. 
Perhaps the youngsters of the calf and pig 
club, the 4-H club or the students in the 
Smith-Hughes schools might like to co- 
operate with aggressive dealers on some 
certain day. It’s an idea. 


The other day, I stopped in at a yard 
where feed, fuel and building materials 
are sold. As I talked with the office man- 
ager, he kept cutting away at envelopes. 
In other words, he was cutting up the 
envelopes in which mail had been received. 
He was using these salvaged envelopes in 
the office as scratch paper. The waste bas- 
ket was filled with circulars, mimeo- 
graphed bulletins, folders, booklets and 
other printed matter which had been re- 
ceived in the envelopes so laboriously cut 
into smaller pieces. The thought occured 
to me that the paper of real value was 
still in the waste basket. Scratch paper is 
worth about ten cents a pound and it takes 
a lot of sheets to make a pound. But the 
mimeographed bulletins and printed mat- 
ter in the waste basket might be worth 
their weight in gold if handed to customers 
who entered the doors. 

¢ 

It is surprising how much one needs a 
telephone, once he gets away from home. 
Sort of a “never miss the water until the 
well runs dry” thing. A good many farm- 
ers would like to ‘phone out to the farm,’ 
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By DON ROSS 


while on shopping trips in town. But they 
will not, as a rule, ask to use a phone that 
is hidden away in a private office. When 
I called on a feed dealer recently, I no- 
ticed that he had his phone up on top of 
his roll top desk. That was a convenient 
place for customers to pick it up and it 
was also handy for the dealer when he 
worked around the store. 

2 

Paper napkins are needed at every 

church supper, school picnic or other farm 
event where food is served. I know a 
merchant who furnishes paper napkins 
with his advertisement printed on them 
for such events. Such a stunt might well 
be employed by a feed dealer and the cost 
is very low. Farm women would appre- 
ciate such a courtesy. 

As I have browsed around the country, 

I have visited many feed dealers to dis- 
cuss the matter of good displays. Some 
feed dealers have told me that they have 
a hard time trying to think up something 
new to display. Quite often, my attention 
would be directed to one of the farm pub- 
lications of current issue lying around the 
office or on the desk. My suggestion has 
always been, when such a question is put 
to me, to page through the farm publica- 
tions and note what farmers are reading. 
Then tie in through local newspaper ad- 
vertising and good displays. The best dis- 
play cards possible can be made with little 
trouble. The front cover of the farm pub- 
lication and an advertisement of any 
advertised product stocked by the store 
can be pasted on a card with a heading, 
“We Sell It.” Farmers are certain to be 
reminded that HERE is the place to buy 
this or that product they have seen adver- 
tised in their farm publications. 

* * 


It has been my observation that many 
farmers buy from lists. In other words, as 
I have sat around feed stores, I have 
noticed farmers pull out a piece of paper 
on which they have written two or three 
items they intended to buy. The chances 
are good that these farm customers haven’t 
written down ALL the items they need 
from a feed store. A suggestion of two or 
three additional items such as oyster shell, 
poultry fountains, livestock spray or 
kindred item is certain to increase the 
average sale. Many customers will thank 
the feed dealer for such a suggestion. 


Regardless of what one thinks about the 
old style patent medicine style of adver- 
tising it was effective. Testimonial style 
advertising can be made effective in the 
feed business in 1938. Feed dealers have 
told me that they use this testimonial 
selling idea in their personal selling, both 


in the store and when out on farms can- 
vassing for business. I have a friend who 
has made his newspaper advertising fairly 
sizzle with interest and selling propaganda 
through use of testimonials. He secures 
permission of customers to use their 
names in his advertising. He then writes 
brief paragraphs for his newspaper adver- 
tisements, telling of purchases this or that 
person made or about their success in 
feeding this or that product. Such adver- 
tisements can be made just as interesting 
as the news items in the local newspaper. 

*x* 

Another thing I would do if I were in 

the feed business today is to arrange some 
displays in unusual places. I would try 
to get a feed display in the lobby of the 
local theater and in the bank lobby occa- 
sionally. People are most impressed with 
the things they don’t expect. Most cer- 
tainly, they expect to see feed displayed 
in the feed store but not in the theater or 
bank. I think some merchants have hit 
on a most interesting plan in exchanging 
window display space. When the feed 
dealer swaps one of his display windows 
with the furniture dealer for a week (with 
appropriate signs accompanying the dis- 
plays) he is certain to reach customers and 
prospective customers in a way that gets 
attention. 

Some may feel that they need not iden- 

tify their stores as feed stores nor feature 
the brand of feeds sold because “every- 
body knows me.” When- you get right 
down to the facts, that isn’t quite the case. 
Feed customers change with the passing 
months and the passing years. One feed 
dealer told me he examined his ledger of 
ten years ago and finds he has almost an 
entirely different list of customers today. 
You are not catering to a crowd of feed 
buyers, you are dealing with a parade— 
they are coming and going all the time 
with new faces constantly appearing. The 
people who knew you yesterday are gone 
and a new group is coming on. 


It’s peculiar how many warped floors 
and short-legged tables there are—floors 
and table legs that seem to be remedied 
by placing a newspaper cut (furnished by 
some manufacturer) under one end to 
level things up. That same newspaper cut, 
when used in the local newspaper, might 
easily bring in enough business to permit 
laying a new floor or buying a new table 
for the feed store. (That’s the way a 
successful branch manager put it up to his 
dealers and salesmen in a sales meeting 
I recently attended.) 

* * * 

In conclusion, let me quote D. L. 
Buckles, one of the best merchandisers in 
his line who says, “Business Goes Where 
INVITED and STAYS WHERE IT IS 
WELL TREATED.” How true! 
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PRACTICAL SURGERY 


Butcher: “Come now, boy, make it 
snappy. Break the bones in Mrs. Wil- 
liams’ chops and put Mr. Smith’s ribs in 
that basket for him.” 

Butcher Boy: “Yes, as soon as I can 
saw off Mrs. Murphy’s leg.” 


* * * 


MAY BE THE LAST 

Feed Dealer: “What! You want an- 
other week off? You just returned from 
your vacation.” 

Salesman: “But I want to get married, 
sir.” 

Feed Dealer: “Couldn’t you get married 
during your vacation?” 

Salesman: “I didn’t want to spoil it, 
sir.” 


KRACKED 


KORN 


@ CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


Flattery is nothing but soft soap and 
soap is 90 per cent lye. 


* * * 


MODERN VERSION 
Teacher: “Now, Randolph, tell us what 


Sir Walter Raleigh said when he spread 
his coat in front of Queen Elizabeth.” 

Randolph: “I guess he said, ‘step on it, 
Queenie.’.” 


say! OUR FEED 
DEALER'S REALLY 
INCREASING 
HIS SALES OF 
FUL-O-PEP 
FEEDS THIS 


NOT SURPRISED. 
HIS FEED USERS 
PROFIT - AND 

SO DOES HE / 


More Profit For Your Customers—And You 


With the chick season in full blast sell your farmers and poultry keepers 
Ful-O-Pep Chick Starter and other Ful-O-Pep Feeds. Recommend that they 
feed them the Ful-O-Pep Way for Ful-O-Pep Feeds do a better job of growing 
more and better chicks whether for market or for next winter's laving 
flock. Their thrifty growth and fewer losses mean profits for the poultryman. 


@ Ful-O-Pep Mashes contain lots of oatmeal together with other special 
ingredients which make a properly balanced feed for young growing chicks. 
And the Ful-O-Pep Way of feeding includes scratch grain and oats. 


e STANK Stations have found oatmeal and oats excel other grains for 
~> growing chickens. They contain an anti-gizzard erosion 
factor, manganese in quantity that avoid slipped tendons 
and create a better digestive condition. 


@ Urge your poultrymen to feed their chicks Ful-O-Pep 
Feeds this vear—fed the famous Ful-O-Pep Way. The 
chicks make more sturdy uniform growth, feather evenly 
and develop into fine. big, capable pullets. Make more 
} money for your customer and yourself. Sell them Ful-O- 
Pep Feeds. For complete information on all feeding prob- 
lems write now to 


THE QUAKER OATS COMPANY 
Dept. 32-D. 141 W. Jackson Blvd. CHICAGO, U. S. A. 


GOOD FORESIGHT 

Father: “I hope you appreciate that in 
marrying my daughter you are getting a 
very big-hearted and generous girl.” 

Young Man: “I do, sir. And I hope 
she has acquired those fine qualifications 
from her father.” 

WHY NOT MOVE? 

Mrs. Flip: “Are you troubled much in 
your neighborhood with borrowing?” 

Mrs. Flop: “Yes, a great deal. My 
neighbors don’t seem to have anything I 
want.” 

* * 
DESIRED EFFECT 

First Husband: “My wife works in an 
office and she comes home too tired in the 
evening to speak.” 

Second Husband: “Where is that office? 
Do you think they could use another mar- 
ried woman there?” 

* * 
NO RIGHTS 

First Convict: “What did they sock you 
in jail for?” 

Second Convict: “Competition.” 

First Convict: “Whadda ya mean, com- 
petition?” 

Second Convict: “I made the same kind 
of bills the government does.” 

* * * 
THE LAST STRAW 

Feed Dealer: “Look at all these bills. 
You’re driving me to the poorhouse.” 

Wife: “No, you'll have to walk. The 
finance company took the car this morn- 
ing.” 

Somewhere down the line everybody’s 

family tree has been a little shady. 
* * * 
OR DIRECTING TRAFFIC 

Teacher: “Johnnie, do you want to 
leave the room?” 

Johnnie: “Say, teacher, you don’t think 
I’m standing here hitch-hikin’, do you?” 
SPOILED HER 

Farmer: “Sarah, you'll have to stop 
feeding that cow shredded wheat.” 

Wife: “Why, Eph, she likes it!” 

Farmer: “Well, this morning when I 
sat down to milk her she durn near chewed 
my whiskers off.” 

* * * 
NO WONDER 
I once had a classmate named Guesser, 
Whose knowledge got lesser and lesser. 
It at last grew so small 
He knew nothing at all— 
And now he’s a college professor. 
THEN QUIET REIGNED 

Politician: “The secret of success is 
this. Can you earn money and can you 
save it?” 

Man in Audience: “I can sir. This is 
the dollar I got when I voted for you a 
year ago.” 
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Pleasant Valley Mill 


Springtown, Pa. Mill 


Hellertown, Pa. Mill 


Three Feed Mills in Pennsylvania 


Serve Farmers for Century 


@ Present Owners Realize Needs of Trade 


VISIT to three small feed mills in 
Bucks county, Pa., each with a back- 
ground of more than a century of 

continuous operation, is proof of the 
never-changing importance of the small 
mill in the agricultural community. 

The oldest of these three mills is that 
at Springtown, erected on land then 
owned by William Penn. This mill has 
been operated for the past 15 years by 
Edgar W. Muth. While the interior of 
the building has been altered to meet mod- 
ern conditions and new machinery has 
been installed, the exterior of the build- 
ing remains as it was two centuries ago. 

Must Meet Changes 

However, this historical phase of milling 
is only a background and Mr. Muth ex- 
plained that the small feed miller pro- 
gresses only as he adapts himself to mod- 
ern conditions and the needs of the com- 
munity he serves. 

“Fifteen years ago,’ he explained, 
“practically all our work was custom 
grinding. In those days the farmers 
brought a full load of grain instead of six 
or eight sacks as they do now. In addition 
to milling we sold several lines of com- 
mercial feed and also purchased grain, 
which we resold at a small profit. 

“While this method of operation kept 
us busy there was not sufficient return 
for our work, so I began to outline a new 
program. Custom grinding was to be con- 
tinued because that is a service the local 
miller owes to the community. I also de- 
cided to continue selling one well-estab- 
lished line of commercial feed. But in 
addition I began to grind the grain pur- 
chased from farmers and converted it into 
feed, selling it under my own brand name. 
In this way we eliminated reshipping of 
grain, which wasn’t profitable, and turned 
it into feed which could be sold at a fair 
profit. 

Volume Shows Increase 

“Under this plan we have been increas- 
ing our volume each year, adding new 
machinery as demand for our feed in- 
creased. Our present capacity is eight tons 
daily. We produce any mixture desired 
by poultry and dairy farmers and about 
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half our tonnage is on poultry feed.” 

Discussing the competition of hammer 
mill operators who go from farm to farm, 
he stated that this does not bother him 
and that many of these traveling mills 
are losing customers because farmers ob- 
ject to the quality of the work and the 
insistence of grinding large lots at one 
time. 

“Sometimes,” Mr. Muth said, ‘farmers 


‘ask if 1 would be offended if one of these 


traveling mills did some of their work. 
I encourage them to have it done, telling 


@ CUNNINGHAM GRAIN CO., Wal- 
den, Mass., was robbed of $79.00 in cash 
March 13 by burglars who forced open 
the safe. 


@ J. J. CHISHOLM & CO., grain ship- 
pers and feed manufacturers, Walla Walla, 
Wash., has added Victor Amet to its sales 
staff. Mr. Amet who hails from Kansas 
comes from a family well known in the 
feeding industry. His grandfather, Albert 
C. Amet, helped pioneer the use of com- 
mercial feeds and his father is connected 
with a poultry laboratory. 


OHIO 

Lithopolis feed mill, Lithopolis, has been 
opened by Harley V. Faler. The feed mill 
and elevator represented an investment of 
$8,000. 

Ernest Caliver feed store, Williamsport, 
was completely destroyed by fire recently 
with a loss estimated at between $2,000 
and $3,000. 

Logan Supply Co., Bellefontaine, has 
completed a series of tests demonstrating 
its chick starter feed. 

Walko feed mill, Bellefontaine, was re- 
cently opened under the management of 
W. C. Reynolds. 

Wonder Feed Store No. 2 has opened 
at Eaton and will handle a full line of 
feeds. 

Robert E. Murray, 50, proprietor of a 
flour and feed mill, East Palestine, died 
recently from injuries suffered in an auto- 
mobile accident. 


them frankly that custom grinding is not 
a profitable part of my business. Of 
course, they all come back again because 
the feed miller alone can give them satis- 
factorily mixed feed.” 

The Pleasant Valley feed mill, also rich 
in historical associations, is owned and 
operated by Franklin S. Yost. The origi- 
nal stone mill building is still used for 
milling purposes, while a large frame addi- 
tion is used for storage and to conduct 
a large business on commercial lines of 
flour, feed, grain and seed. 

Mr. Yost does custom grinding only, 
preferring to promote a branded line of 
feed instead of marketing a brand of his 
own. He reports a growing demand for 
commercial lines, due to the fact that 
poultry and dairy farmers in this area 
have prospered during recent years and 
also because they want top quality. 

Custom grinding here runs about 55 per 
cent poultry feed and 45 per cent dairy 
feed. Commercial lines are sold in about 
the same proportion. 


Business Conditions Good 

Business conditions are favorable in this 
area, according to Mr. Yost, and there is 
less trouble in making collections from 
farmers than some years past. 

Production on custom work ranges from 
four to six tons a day. Water power is 
available throughout most of the year but 
electric motors have been installed for 
auxiliary power when needed. 

“Hammer mills are taking some business 
away from us,” he said, “but we believe 
it is just a temporary condition. In fact, 
we don’t see much to worry about from 
that angle.” 

At Hellertown is one of the few mills 
which is practically the same as when it 
was built in the 18th century. There have 
been but few changes here, either exterior 
or interior. This mill has been owned and 
operated for the past 33 years by Owen 
Moyer. Water power is used exclusively 
and has never failed at this mill. With one 
helper Mr. Moyer turns out about two 
tons of feed daily, doing custom work 
only. 
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Illinois Firm Makes Direct Mail 
Ads Useful to Customer 


e Finds Promotion Program Helps Build Volume 


TARTING in the feed business in 

1934 as an experiment and mixing 

all feeds at this time by hand, the 
Federal-North Iowa Grain Co., Delavan, 
Ill., has in less than four years built up 
this business to where the retail sales 
average approximately 50 tons per week 
and the wholesale sales about the same. 
In this short space of time, it has made 
its brand, W. C. feeds, known throughout 
a large portion of central Illinois. 

The company also operates an elevator 
and does a business in coal. The elevator 
was built in 1902 by a farmers’ coopera- 
tive group and operated by it for some 
years. About ten years ago, the Federal- 
North Iowa Grain Co., of which W. C. 
Bishop is manager, leased the properties 
and engaged in the buying and selling of 
grain. In 1934 they decided to add the 
feed business and installed a hammer mill 
of 3000 pounds per hour capacity. 


Installed New Machinery 

They at once began doing a large cus- 
tom grinding business and decided to put 
out a brand of feed of their own. With 
the growth of sales, a permanent business 
was assured and they installed a one-ton 
mixer. This enabled them to extend their 
operations and today they have a large 
business, both retail and wholesale. They 
recently erected a warehouse 44x70 feet 
for storage of raw feed materials, manu- 
factured feeds, and a line of poultry sup- 
plies was added to make their service to 
poultry feeders complete. 

The line of “W. C.” feeds includes chick 
starting mashes, growing mashes, laying 
mashes, hog feeds, pig meal, hog balancer, 
and dairy feeds. Each of these feeds is 
made according to scientifically prepared 
and practically tested formulas. Poultry 
feeds account for about 60 per cent of the 
sales, while hog and dairy feeds each make 
up about 20 per cent. In addition to their 
own brand, they handle bulk feeds of all 
kinds and all kinds of raw materials enter- 
ing into the manufacture of feeds. Their 
custom grinding department does an ex- 
tensive business and results in a consider- 
able number of sales of raw materials to 
go into feeds for which farmers furnish 
their own grains. 

Poultry supplies and hog feeders were 
added more as an accommodation to their 
customers than for the profit involved in 
their sale but the business in these is grow- 
ing. The elevator handles from 400,000 
to 500,000 bushels of grain annually, while 
the coal sales run to large figures every 
year. 

Plant Well Located 

The Federal-North Iowa is well situated 
to obtain grains used in the manufacture 
of their feeds. Delavan is the center of a 
fine farming country in which corn, oats, 
and wheat do their best. With the large 
amount of grains produced in the terri- 


tory, a choice is afforded and nothing but 
the highest test grains go into the manu- 
facture of “W. C.” feeds. The other raw 
materials used, and they are numerous, 
come from all over the country. Each 
material is purchased at what the firm 
considers the best place for its production. 

In the wholesale end of the business, no 
attempt is made to cover a wide territory. 
The wholesale business is in reality an 
outgrowth of the retail trade. It resulted 
from customers in other places in the ter- 
ritory, who had obtained “W. C.” feeds 
at the mill, asking their home dealers to 
supply them. This has been especially true 
of several chick hatcheries who used “W. 


LOOK To The FUTURE 


Give Me 
= The Right 
Start in 
Life--It is 
Half the 
Battle of 
Living and 
Making Good 


Starter--Grower 


The Baby Chicks You Will Be Starting Soon 


Will Become Profitable Egg Producers Only If You 
Observe Three Things. 


1.—GET GOOD HEALTHY STOCK. 
2..-GIVE GOOD CARE 
3..-FEED GOOD FEEDS. 


Taking care of the first two points is up to you. 
But the third point is where we can be of service to 
you. 


It has been our constant aim to supply you 
with the very best feeds possible to make. We have 
carefully selected each item which we purchase Our 
Feeds are better than ever before. 

The most outstanding is the of rein- 
forced and extra vitamins to our mashes. Not just one 
or two of them, but all VITAMINS KNOWN TO 
SCIENCE. 

Our mashes are always FRESHLY MIXED 
which means they are more nutritous. Our mashes 
are better than any feed you mix your self. 


So We Say LOOK TO THE FU- 
TURE. Feed your chicks a vitamized 
Starting & Growing Mash, and build 
sturdier growth — earlier maturity 
and vitality to maintain high produc- 


Federal-North lowa Grain Co. 


DELAVAN, ILL. 


dditi 


Here is an example of the advertising used by 
the Federal-North Iowa Grain Co. to boost poultry 
feed sales. 


C.” feeds. One of these hatcheries in a 
neighboring town will not guarantee suc- 
cess with their chicks unless fed with 
“W.C.” feeds. These hatcheries do busi- 
ness over quite a wide territory and they 
have spread the reputation of “W. C.” 
feeds over the area they cover. 

Employ Seven Persons 

Seven persons are regularly employed 
in the business. The elevator has three 
and the feed manufacturing department 
two. There is one salesman calling on 
large feeders and dealers and an office girl. 

In addition to personal solicitation of 
large feeders, displays at local fairs and 
direct mail make up the promotional ac- 
tivities of the firm. At the fair displays, 
prizes of feeds are given and the names 
of many prospective customers are se- 
cured. 

Direct Mail Effective 

“We consider direct mail the best pos- 
sible method of reaching customers and 
prospects,” says Mr. Bishop. “We mail 
out folders and letters several times a 
year. We include in our folders valuable 
information in feeding practices that in- 
sure the preservation of the folder through- 
out the season. For instance, our folders 
on poultry feed comprise complete instruc- 
tions for care and feeding of chicks from 
the time they are received until they be- 
gin to lay and then on through the laying 
period. Included in the care of chicks is 
information on diagnosing chick troubles 
and making post mortem examinations to 
determine diseases. 

“In addition to folders, we often send 
out circulars and letters. We have our 
own mimeograph and take much care in 
making these letters neat and attractive. 
We do not fill these letters entirely with 
direct sales material but use a lot of ma- 
terial of a market report nature. As an 
example, our latest letter was issued in 
the form of a bulletin, giving a number 
of facts in regard to the egg and chicken 
market possibilities of the current year. 
In fact, three-fourths of the bulletin was 
made up of this material, ending with our 
prognostication that ‘we firmly believe the 
man who will cash in on poultry is the 
man who purchases chicks and keeps his 
layers.’ Following this we used a small 
amount of space advising prospective pur- 
chasers to be sure of the ingredients used 
in starting mash and telling why our mash 
should be used. 

“We believe that this type of letter, go- 
ing into detail about market conditions, 
is much more effective in selling feeds 
than the type of advertising commonly 
used going into glowing terms about the 
superiority of feeds but offering no proof. 
This indirect sales publicity, giving facts 
which cannot be denied, creates more con- 
fidence than any amount of pure puffing 
can do. 
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AUTHORITIES 
PREDICT 


‘‘abad FLY YEAR.”’’ 
Make Extra Profits handling COW GUARD 


The Non-Injurious, Efficient Soya-Oyl Base 
Cattle Spray which may be mixed with 
water all at one time and will not lose its 
efficiency upon standing. 


Quick Knockdown-High Kill-Good Repellency-Low Cost 


See Your Jobber or Write 
THE WATER-TYPE SPRAY CO. 


Executive Offices: 1128 E. 62nd Street, Chicago, Ill. 


2gallons Plant and Laboratory: Homewood, 
‘ei with water Victor James Garvin, Cass F. Smith, 
President. 


V. P. & Insect Toxicologist. 


“DUTCH TREAT” — Your Money’s Worth or Your Money Back 


LOCAL MERCHANDISING ANALYSIS 


@ Here’s a mill that does more than sell you feed—Holland Mills helps you 
sell feed! The old heads in our organization, skilled, experienced feed men, 
want to come in and look at your business. They'll make a practical analysis 
of your merchandising problems, with practical suggestions to help you make 
more money. 


@ Get this valuable help, free. Send a letter stating your problem to Gust Holland atradalgshce se parat 
asking for the “local merchandising analysis.” This service is helping hundreds of wide- _ ‘ guaranteed. nour cus 
awake feed dealers. It can help you. per feed dollar anywhere. 
Too, Holland Mills offers you 
Even the Irish appreciate “DUTCH TREAT”; this is a weekly market letter. Merchandising and Advertis- 
The “Feed Peddler” is a practical merchandising bulletin full of business Pr — —— 4 

building suggestions. Both of these are yours for the asking. y < 


Buying on a Brokerage Basis, 
Complete Business Survey 


and Planning, Auditing and 
Financial Advice. It’s a 
ter deal for feed dealers. 


The Old Dutchmaster Himself 
BOX 10 PIQUA, OHIO e utchmaster imse 
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@ SIMONS FEED CO., Waukegan, IIl., 
recently completed a modern brick and 
concrete warehouse and office addition to 
its elevator. 


a 


HOLD FARM MEETINGS 

Marion Hatchery & Feed store, Marion, 
Ind., and the Berne Equity Exchange, 
Berne, Ind., were hosts to two large farm 
meetings held March 1. Principal speaker 
on the program for both firms was A. G. 
(Chick) Philips, general sales manager and 
chief of the nutrition staff, Allied Mills, 
Inc., Chicago. More than 450 farmers and 
poultrymen gathered for the Marion meet- 
ing, while at Berne the attendance was 
1200. Mr. Philip’s subject was “What Is 
New in the Poultry Industry.” His dis- 
cussion created much interest. 


TRADE MARK REG 
U.S. DAT. OFF. 


for 


VITALITY 


@ EARL J. HOAGLAND has resigned as 
assistant sales director of the Acme-Evans 
Co., Indianapolis, Ind. He and Mrs. Hoag- 
land are in Florida where they will spend 
a vacation before Mr. Hoagland announces 
his future plans. 


MICHIGAN 

Gorton & Wight feed mill, Willis, was 
destroyed by fire recently. The loss 
amounted to $10,000. 

Elkton Elevator Co., Elkton, has started 
work on an addition which will house the 
grinding and mixing equipment owned by 
the firm. 

Monroe J. Cornwell, 85, pioneer miller 
at Cadillac, died recently after a short ill- 
ness. He had been retired from active 
business for the past 25 years. 
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COD LIVER OIL CONCENTRATE 


Because the use of Vitand as a 
vitamin re-inforcement gives 
feeds a uniformly high A and D 
content . . . and also because it 
gives the feed manufacturer 
worthy service and merchandis- 
ing features, you should investi- 
gate its possibilities for your 
feeds and for your sales ledger. 


@ Standardized, high vitamin count 
peels 3000 U.S.P. units A; 400 
A.O.A.C chick units D. 


@ Dependable . . . continuous biolog- 
ical laboratory control. 


@ Small inventories and low freight 
+ + « warehouse stocks nearby. 


@ A considerate cost . . . and promo- 
tional helps. 


@ Vitandized poultry and stock feeds 
satisfy the feeders . . . in price 
and results. 


Write to NAPTHOLE, INC., BOONTON, N. J. 
FOR FULL DETAILS 


KING BROTHERS, Philadelphia 

JESSE C. STEWART CO., Pittsburgh 

NORTH JACKSON SUPPLY COMPANY, 
North Jackson, Ohio 

V. E. HERTER CO., ge Ohio 

SAM KRAUS, Fort Wayne, I 


DISTRIBUTORS OF VITAND 
CORTRIGHT MILLING COMPANY, 


Homer 


MICHIGAN FEED & GRAIN COMPANY, 


Detroit, Mich. 


FARLEY FEED COMPANY, 


Janesville, Wis. 


nd 
INDEPENDENT FEED DEALERS’ ALLIANCE, Minneapolis, Minn. 


Also Warehouse Stocks at: 
INDIANAPOLIS, IND. 


CHICAGO, ILL. 
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LANSING, MICH. 


Dies in Africa 


W. B. BARNITZ 


William B. Barnitz, Carlisle, Pa., well 
known feed merchant and former presi- 
dent of the Pennsylvania Millers & Feed 
Dealers association, drowned while swim- 
ming at Cape Town, South Africa, March 
17. Word of his death was cabled to his 
family. Mr. Barnitz who was 41 years old 
and a graduate of Princeton university, 
sailed in January for a cruise of South 
Africa on a combined business and pleas- 
ure trip with his uncle and aunt. His wife 
and two daughters survive. 


ae 


@ PENINSULA MILLING & Feed Co., 
Tasley, Va., has increased the capacity of 
its plant by installing new machinery. 


@ PUGH MILLING CO., Caldwell, Ohio, 
was destroyed by fire March 8 with a loss 
estimated at $20,000. 

ILLINOIS 

Hendrix feed mill, Dallas City, recently 
remodeled the front of its establishment. 

Dale R. Johnson has succeeded Bruce 
W. Pierce as manager of the Zipper Feed 
Co. store, Augusta. 

C. M. Stotts has opened a feed store 
in Biggsville. 

Glenn Lines has been added to the sales 
force of the Harry Hall feed store, Wy- 
oming. 

Gene Newton has moved his feed store 
in Wyoming to larger quarters. 

Quaker Oats Co. is constructing a new 
feed house in Galva. 

R. H. Gillman has opened a grain ele- 
vator and seed house in Lerna. 

Frank Whaples, 73, former proprietor 
of a feed store in Waukegan, died recently 
at Libertyville. 

Jacob H. Straub has opened a seed 
store at Gillespie. 

Clyde H. Hankins, Marion, has opened 
a new feed store in that city. 

Fred Sloan has launched a feed store in 
Aledo. 
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Dealer Must Replace Lost Patrons 
To Stay in Business 


®@ Turnover Greater Than in Early Days 


tomers coming to his store to 

replace those who leave if he 
expects to stay in business,” says T. F. 
Brubaker, owner and manager of the 
Highland Park Feed & Supply Co., Des 
Moines, Ia. 

Mr. Brubaker points out that an exami- 
nation of a feed dealer’s books today as 
compared with ten years ago will show a 
difference in names. He said this fact was 
impressed on him again the other day as 
he sorted through some old ledgers. 

“Why, two of my best customers recent- 
ly died within a couple of weeks of each 
other,” he says. “A feed dealer does a 
good share of his business with farmers, 
of course. On the other hand, many of 
us feed dealers do a good volume with 
poultry growers. Poultry growers are often 
retired farmers or others who have given 
up active life and are pretty well along in 
years. The mortality in such folks, well 
past 50 years of age, is usually high. Con- 
sidering these various factors, a feed 
dealer must advertise and do all he can 
to draw new customers and get new names 
of prospects on his records.” 


Employs Classified Ads 

Mr. Brubaker has followed a plan that 
is unique in his efforts to get new cus- 
tomers. Living in a city of almost 200,000 
people, he uses a newspaper which circu- 
lates over the entire state. Naturally, 
rates are high and Mr. Brubaker recog- 
nizes the fact that a retail feed business 
must, of course, get most of its business 
within the local trade territory. 

Mr. Brubaker’s plan is to use classified 
advertisements in the Des Moines Sunday 
Register. These advertisements feature 
seasonal items. Laying mash is advertised 
when there are no other feeds which are 
particularly seasonal. In other words, lay- 
ing mash is an old stand-by which the 
Highland Park Feed & Supply Co. can 
advertise almost any time at a profit, re- 
gardless of season. 

The Brubaker classified advertisements 
have been appearing in the Sunday news- 
paper for many years. As a rule, these 
advertisements are only three lines in size, 
yet they do get attention. Advertisements 
are scheduled under the “Poultry Sup- 
plies” and “Farm Supplies” headings. The 
aggressive manager of the Highland Park 
store says these advertisements are being 
read by farm people for he has plenty of 
proof. 

Many farm people mention these little 
classified advertisements when they are in 
the store shopping. People mention this 
or that product which they have seen ad- 
vertised in the Highland Park Feed & Sup- 
ply Co. advertisements. Even mail orders 
result from these advertisements. 

“Tt may be expensive to advertise feed 
in a newspaper with over 300,000 circu- 


“A FEED dealer must keep new cus- 
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The plant of the Highland Park Feed & Supply Co., Des Moines, Ia., is modern and i 


lation,” says Mr. Brubaker. “But just one 
new customer can soon mean enough profit 
to us to pay for a month’s advertising.” 

The Highland Park feed store is located 
at 3619 Sixth avenue within a few blocks 
of the city limits. Highland Park, by the 
way, is a little community located on the 
city’s main east-and-west highway. It of- 
fers farmers all the advantages of the 
ordinary county seat town in Iowa. As a 
matter of fact, many farm people drive 
in to Highland Park, buy their feed, gro- 
ceries, gasoline and other goods without 
ever going on downtown, a distance of 
two or three miles. 

“The police watch traffic out here in 
Highland Park,” says Mr. Brubaker. 
“They watch particularly for double park- 
ing. On many Saturdays, parking space 
is just not to be had here in Highland 
Park. That is why we are particularly 
fortunate, for farmers drive in, make their 
purchases and park in our rear parking 
lot while they buy their groceries.” 

About ten years ago the present modern 
building was built by Mr. Brubaker. Eight- 
een years in the feed business had given 
him some pretty sound ideas on just how 
a building should be constructed for a 
feed store. Now, after a decade, he is 
pretty well satisfied with the building and 
the location. 

As will be noted in the picture accom- 
panying this story, there is a wide drive- 
way down the center of the building. This 
is a great convenience, particularly in 
stormy or cold weather. Mr. Brubaker 
points out the fact that a farm woman 
can drive in and order feed without ever 
leaving her car. He says farm people ap- 
preciate such service. 

Just inside the drive door is a set of 
scales. Beside the drive is a stock of 
seasonal merchandise for quick delivery to 
customers who buy “cash and carry.” 
Everything possible is done in this store 


advertise seasonal goods. 


gto 


to give customers the kind of service ex- 
pected. 

Mr. Brubaker says he is always glad to 
make truck deliveries to customers. He 
doesn’t do it just to be a good fellow, nor 
entirely because truck deliveries often 
mean bigger orders but for still another 
reason. He contends that the customer 
who buys “cash and carry” is apt to be 
anybody’s customer. In other words, such 
a customer can drive to the nearest feed 
store, to the store that features a lower 
price or some other inducement. On the 
other hand, the customer who phones his 
order in gets in the habit of calling the 
service feed dealer. 

Good use is made of the wall hangers 
and broadsides offered by manufacturers 
whose products are sold. On the walls and 
about the windows are such display pieces. 
Well lettered signs in whiting and colors 
are placed on the windows at intervals to 
Mr. Brubaker 
says these signs may not reach the person 
who whizzes by in a car or truck but they 
do reach the people who shop in Highland 
Park community. He points out the im- 
portance of featuring starting mash, yeast 
foods, brooders, etc., at the RIGHT time. 

Mr. Brubaker’s experience of more than 
a quarter of a century stand him in good 
stead. He knows feeding and feeding 
problems. His advice is sought frequently 
by his customers. He smiles as he meets 
his customers and never gives the impres- 
sion that he is too busy to discuss feeding 
with them, whether they buy or not. 

HEADS MILLERS’ GROUP 

Fred Borries, president, Ballard & Bal- 
lard, Inc., Louisville, Ky., has been unani- 
mously elected president of the Millers 
National Federation as the result of a mail 
poll recently conducted among the mem- 
bers. He succeeds O. D. Fisher, Fisher 
Flouring Mills Co., Seattle, Wash. 
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Boston Exchange Celebrates 
Record of Progress 


ITH a program based on complete 

service to its members, the Boston 
Grain & Flour Exchange, Inc., Boston, 
Mass., has compiled an enviable record 
since its organization in 1925. 

The service offered by the Boston ex- 
change to its members extends also into 
many fields. The exchange maintains a 
vital interest in and cooperates fully with 
the work of the Port of Authority of Bos- 
ton, the Maritime association, the Trans- 
portation bureau of the Boston Chamber 
of Commerce and gives official representa- 
tion to the entire New England flour, grain 
and feed trade in their common legislative, 
traffic and economic interests. 

This program of service has firmly 
established the Boston exchange through- 
out the industry. The exchange now owns 
and operates a seven-story granite build- 
ing at 177 Milk street in Boston and by 
December of last year had burned the 
second and third mortgages on the build- 
ing. This was accomplished in 10 years, 
since the exchange did not assume the 
ownership of the building until 1928. 

Another example of the service offered 
is the federally licensed grain inspection 
bureau which it maintains for the benefit 
of the grain trade and shipping interests 
in New England. This inspection depart- 
ment is always available for movements of 
grain through the port of Boston. 

Since practically no grain and feedstuffs 


are produced in New England, the dis- 
tribution of these products in this territory 
is mainly concentrated through the activi- 
ties of the Boston exchange. 

At present a membership maintenance 
committee is engaged in a campaign to 
gain additional active members. D. K. 
Webster, Jr. heads the committee which 
consists of Clarence O. Case, John F. 
Cronin, Arthur Lane, John H. Lee, Henry 
Q. Lynch, Frank J. Sennott and Fred W. 
Stock. 

As an added incentive to promote the 
friendly competitive spirit of this cam- 
paign, Charles M. Cox, Charles M. Cox 
Co., Boston, is offering a series of prizes 
the first of which will be awarded April 1. 


Retail Sales in 1937 Show 
Big Increase 


Based on records covering more than 10 
per cent of the dollar volume of American 
business, a preliminary report of the sur- 
vey of business trends conducted by Dun 
& Bradstreet, Inc. shows a big jump in 
retail sales in 1937. 

According to the report, retail sales 
advanced from the 1935 level of $33.2 
billions to $38.3 billions in 1936 to $41.4 
billions in 1937. Manufacturing sales also 
jumped during the three-year period. In 
1935 such sales were listed at $45.8 billions 


and jumped to $55.1 billions in 1936 and 
$62.4 billions in 1937. 

Despite a disastrous final quarter in 
1937, the report shows that the total sales 
for the year in all major divisions of busi- 
ness except construction were appreciably 
larger than in 1936, but the increase was 
not as much as that of 1936 over 1935. 


@ E. M. TUTWILER, Mt. Hope, Va., 
superintendent of the New River stores, 
recently bagged a 275-pound bear during 
a hunting expedition. 


Chicks Need Good Feed 
For Rapid Growth 


Baby chicks have the fastest rate of 
growth of any farm animal, B. R. Bur- 
mester of the animal husbandry depart- 
ment, University of Illinois, told visitors 
to the university during its recent farm 
and home week. 

He maintained that since baby chicks 
grow at such a rapid rate, a well-balanced 
highly nutritious diet is a necessity. Young 
chicks require a ration high in protein and 
generously supplied with vitamins, accord- 
ing to Mr. Burmester. 

In contrast to laying hens, growing birds 
have uniform nutritive requirements. This 
makes it advisable to provide a single feed 
mixture which furnishes the different con- 
stituents in the proper proportion. This 
can be done by feeding an all-mash ration 
for the first six weeks after which grains 
can be gradually introduced and fed in 
increasing amounts in addition to the 
mash, he said. 


MANGANESE 


—what it is. 


course. 


S. W. Sales Office Gen’! Sales..Office 
Box 409 43 


Carthage, Mo. Chicago, Ill. 


—why you need it in your feeds. 


—how you can include it easily, 
uniformly, and at lowest cost. 


Michigan, Pennsylvania, Oklahoma, Colora- 
do, etc. If you prefer, send us your formulas 
and we will make these calculations for you. 


Write for your handy manganese table and 
Bulletin F-10 today—without obligation, of 


The CALCIUM CARBONATE CO. 


N. W. Sales Office 
E. Ohio St. 636 Brandeis Theatre Bldg. 


Omaha, Nebr. 


joouss. 
Our New Bulletin F-10 Will Tell WISCONSIN | 
y 
Ou. 
Wisconsin 
@ Mashes are improved with MANGANESE. in = 
With our analysis table giving the mangan- BUTTER’ M ky 
ese content of principal feedstuffs you = a ]@ 
uickly determine if your mashes contain the | 
by Cornell, Kentucky, 


The Best 
SPRING TONIC 


for Your Feed Business is a 


Starting - Growing-Laying 


Complete Stock of 


WAUSAU 


NORTHERN MILLING CO. 


Since 1883 WISCONSIN 
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Puzzle Cards 


Most folks like to work out puzzles. 
Realizing this a feed dealer who was adept 
at the art himself enclosed a number puz- 
zle card in each bag of chick starting mash 
sold to his customers. The card as shown 
herewith had a large “9” printed in the 
center. In order to win a prize the cus- 
tomer was obliged to 
supply the figures for 
each remaining square 
which, when added di- 
agonally up and down, 
and across totalled 27. 
Correct solution of 
the puzzle will be 
found in the smaller 
figures appearing in the square. The cus- 
tomers obtaining the proper solution and 
presenting it to the feed store after mak- 
ing an additional $1.00 purchase were 
awarded a free bag of mash. 


Alarm Clock 


In Wisconsin a merchant packs cus- 
tomers into his store with an alarm clock. 
He removed the hands from the time-piece 
and set it up on the cash register. Every 
day the dials in the rear were twisted and 
the alarm catch released. No one knew 
when the alarm was destined to ring, but 
when it did the person who was being 
waited upon at the time it went off re- 
ceived $1.00 worth of additional pur- 
chases. Most of the customers loitered 
around the store longer than usual, mak- 
ing additional purchases just in hopes that 
the alarm would favor them. Each time 
after it rang, it was set again. The alarm 
sometimes went off in a few minutes and 
sometimes almost 24 hours elapsed. Be- 
cause the hands were removed, however, 
no one knew the exact time the extra $1.00 
credit would be rung off. 


8 13 6 


9 11 


12 5 10 


Knitting Contest 


Most farm and city folks like to knit. 
Realizing this fact a Minnesota feed dealer 
conceived the idea of conducting a knit- 
ting contest lasting for 60 days. At the 
end of that time the completed materials 
were displayed in his window. Competent 
judges were obtained who decided which 
of the three entries were the best. For 
prizes the dealer offered merchandise suit- 
able for the farm or city woman, whoever 
happened to be the winner. It attracted 
the women customers to the store and re- 
sulted in much additional business from 
this source for the dealer. 


How Many Chicks? 


Baby chicks have a habit of darting 
around no end and are difficult to count. 
An Illinois feed dealer who kept a batch 
of them under a brooder in his display 
window offered 200 pounds of chick start- 
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er mash to the person who could guess the 
exact number of chicks there were in the 
flock. Crowds with noses pressed against 
the pane were to be found around the win- 
dow at almost any time during the day. 
Many new names and addresses for the 
dealer’s mailing list were obtained as a 
result of the contest, for each person mak- 


ing a guess was required to furnish his 
name and address and tell how many 
chickens were being raised on his or her 
farm. 


Collection Stunt 


Past due accounts on the books of a 
Pennsylvania feed dealer were reduced 
more than 50 per cent as the result of a 
system which he adopted. He went to his 
local bank and obtained special checks 
and then filled in the name of his store, 
leaving the amount blank. He called per- 
sonally on those owing him money, pre- 
sented the checks and asked them how 
much they wanted to pay on the account. 
This amount was then filled in and the 
delinquent was asked to sign the check. 
“Tt was surprising,” said the dealer, “how 
many actually kicked in .” 


STRENGTN 
STABILITY INCREASED ty 


CONTAINS ALL 
VERIFIED VITAMINS 


DAWE’S 
Vitamelk Base 


is VITAMELK*, plus 
other valuable ingre- 
dients. VITAMELK is 
the original concen- 
trated all-vitamin 
food, supplying rich 
amounts of ALL THE 
VERIFIED VITAMINS 
— A-B-C-D-E-B.(G)-B,- 
B,-K-Filtrate Factor, 
Anti-Gizzard Erosion 
Factor. 


4800 South Richmond 


bination with milk proteins. 


competition. 


Like Automobiles 1 MP P R 0 y E 


From Year to Year 


Since 1920, Science has brought many new devel- 

opments and much new knowledge in nutrition. 

The feed industry has made big and fast strides— 
and the feed man has had to 
“be on his toes” to keep pace 

",.. especially in the vitamin 
field. 


Are you making full use 
of this newer knowledge? 


Do as hundreds of VITAMELK 
Feed Mixers have done. 
up with progress! Be the out- 
standing and up-to-date feed 
concern in your territory. 
Write today for complete facts 
on how Dawe’s VITAMELK 
brings your feeds and feeding 
facts right up to the minute. 


DAWE’S VITAMELK COMPANY 


DIVISION OF DAWE'S PRODUCTS COMPANY 


A great deal of attention is being directed toward the value of Manganese in 
well-balanced rations. The very first bag of Dawe’s VITAMELK BASE man- 
ufactured, years ago, and every bag since, has contained this rare mineral 

. as well as other essential rare pees including Iodine in organic com- 


This is just one example of the many ways VITAMELK users stay ahead of 


Tie 


Chicago, Illinois 
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@ WISCONSIN STATE Grange Business 
association, Neenah, Wis., has been incor- 
porated to deal in flour, feeds, seeds and 
grain. P. O. Peterson, R. J. Schaefer and 
Herman Ihde are the principals. 


@ ARTHUR RAHMEYER, Wyoming, 
Ill., has opened a feed store and cream 
station. He will also handle poultry and 
eggs. 


@ JOHNSON LUMBER CO., Brandon, 
Wis., lost cloverseed, a rifle and a small 
amount of cash to thieves who looted their 
safe March 26. It is believed the same 
gang also attempted to crack the safe of 
the C. F. Knight Flour and Feed store, 
Dalton, Wis., 28 miles away, later the 
same day. An inner safe door which re- 
sisted the assaults thwarted the looters, 
however. 


THE CHICK SEASON IS AT HAND 


Your line of poultry mashes for 1938 
will be a better selling line if all your 
mashes include Diamond Corn Gluten 
Meal. Starting, growing and laying 
rations containing Diamond provide 
more Vitamin A, produce better 
growth and bigger egg yields, and cost 
less, because Diamond can partly re- 
place the higher priced animal protein 


feeds. 
43% PROTEIN CORN PRODUCTS SALES CO. 
GUARANTEED nEW YORK e CHICAGO 


DIAMOND CORN GLUTEN MEAL 


EASY T0 HANDLE 
PROFITABLE TO SEL 


® Get the sale of Darling’s Soil Builders 
started in your territory and “cash in” on 


selling this better fertilizer. 


the big repeat business that comes with 


—Better Built Bags— 


BAG FACTORIES - COTTON MILL - BLEACHERY 


Dealers in Iowa Attend 
Series of Meetings 


Freight rate adjustments, itinerant 
truckers, fair trade practices and decreas- 
ing margins were discussed in a series of 
country dealer meetings sponsored during 
March by the Western Grain & Feed Deal- 
ers association and the Independent Feed 
Dealers of Iowa. 

Meetings were held at Ames, March 10, 
Sac City, March 14, Cherokee, March 15, 
Spencer, March 16, Sheldon, March 17, 
LeMars, March 18, Marshalltown, March 
21, Iowa Falls, March 22, Mason City, 
March 23, Algona, March 24, Fort Dodge, 
March 25, Onawa, March 29, and Sioux 
City, March 30. 

Speakers included L. K. Soth, Iowa 
State college, who talked on the agricul- 
tural outlook for the coming season. He 
predicted a fairly steady corn price for 
some time to come. Frank M. Stoll, 
Kansas City, secretary of the Associated 
Southwest Country Elevators, outlined his 
organization’s program to obtain itinerant 
trucker-merchant regulation in all mid- 
western states by legislation. 


@ FREEPORT GRAIN CO., Brunswick, 
Me., was burglarized March 15. The thief 
made off with $126.26. George V. Hunter, 
proprietor of the firm, reported the loss 
to police. 


@ ART WATSON has joined the staff 
of the Amendt Milling Co., Monroe, Mich. 
He was formerly connected with the De- 
troit office of the Pillsbury Flour mills. 


Manufactured of highest 
grade materials properly bal- 
anced (not dry mixed). A 
money maker under any 
crop. Packed in the modern 
clean, easy-to-handle 80 Ib. 
Handiwate Paper Bags or 
125 Ib. burlap bags, as you 


prefer. 
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Write for Dealer’s Proposition. 


DARLING & COMPANY 
4201 S. ASHLAND AVE. @ CHICAGO 


TALK asout sacs! 


(Quoted from Customer’s Letters) 


. .. you let no grass grow under 
your feet when it comes to printing 
old brands, designing new ones or 
giving your customers service. You 
certainly are entitled to good, sub- 
stantial customers because of the 
way you do your business.” 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


(WERTHAN) 
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Qats Almost Steal Show 
In Recent Movie 


‘EED dealers know all about shipping 

‘in boats, but probably few could 
imagine boats being successfully “shipped”’ 
in oats. 

Well, Hollywood’s ubiquitous gagmen 
have recently done so. The exploit figures 
prominently in a forthcoming movie which 
will likely amuse all grain handlers who 
chance to see it. 

To stage the episodes several tons of 
grain were purchased from California 
stocks and faced the cameras for a week 
of shooting. The “grain sequence” con- 
cerns a famous rowing coach who has been 
appointed to a prairie university. He ac- 
cepts, full of hope and determination, to 
develop a winning crew. Upon reporting 
for duty he is dumbfounded to learn that 
there is not a drop of open water within 
miles of the campus. 

The dilemma appears well nigh insolu- 
ble and the oarsman is about to throw up 
his post and return East when he is ap- 
proached by a young farm boy, one of the 
students who aspires to a seat in the boat. 
He has a plan. He whispers it to the 
astonished coach. And as the picture pro- 
gresses, we see the unfolding of the young- 
ster’s extraordinary idea. 

The long, slim mahogany racing-shell 
has somehow been hoisted to a big barn 
loft the floor of which has been spread 
with oats to the depth of four feet. 

In the boat we see the eight white-clad 
rowers, Oars awash in the grain, tensely 
hunched forward on their sliding seats, 
eyes fixed on the coxswain. Strapped to 
the latter’s mouth is his little megaphone. 
Now he reaches down to grasp the tiller 
ropes and test the behavior of his rudder 
in grain. Alongside “coxy” is the coach, 
knee-deep in oats, his starting revolver 
held aloft. 

There’s a BANG and they’re off! 

Oars dip to precisely the right depth— 
not a single rower “catches a crab” to 
lose his balance in the boat. They pull in 
perfect rhythm. 

Coeds Take a Hand 

But what happens, you may ask, when 
the level of the surrounding “water” low- 
ers? It is true that tons of oats are shift- 
ed astern by the powerful strokes of eight 
athletes in the pink of physical condition. 
But our resourceful collegiate has antici- 
pated that. 

Forty comely coeds are on hand. While 
incidentally proving of considerable stim- 
ulation to the crew, in their becoming 
bathing costumes, these beauties are really 
as useful as ornamental. For each girl is 
equipped with a man-sized shovel. They 
ladle the grain back as fast as the oars 
displace it. 

And so the training period progresses. 
Local feed dealers receive large orders for 
grain to be shipped to the school to repair 
the oat wastage. And so expert do our 
heroes become that one day, urged to an 
exceptionally strong spurt by the coach, 
they snap the rope holding the boat to a 
floor joist. As its moorings part, we see 
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the released boat leap forward. It crashes 
through the gable end of the barn. 

As a sequel we are all pleased to learn 
of the ultimate success of this ingenious 
crew which has trained exclusively on oats. 
They duly went East for the Regatta. 
Launching their new boat, and for the first 
time on real water, they carried off an 
international championship with the great- 
est of ease. For water-rowing proved to 
be mere child’s play to them after being 
accustomed to the much greater blade- 
resistance offered by oats. 


@ HERB GOELTZER, Corn Products 
Sales Co. representative in Wisconsin, is 
at present recuperating at his home follow- 
ing a mastoid operation. Mr. Goeltzer is 
anxious to get back in the harness again 
and meet his many friends and customers. 


CANADIAN CLOVER SEED 


The bureau of plant industry which ad- 
minister the federal seed act has issued 
orders that red clover seed imported from 
Canada, unless acompanied by a Canadian 
official certificate to the effect that the 
seed was produced in that country, will 
be stained 10 per cent red. When red 
clover seed from Canada is accompanied 
by an official certificate, however, it will 
be stained 1 per cent iridescent violet, 
indicating its origin. 


THE BEST GAINS ARE 
— ON THE HOUSE - THANKS 
TO STERLING PIG AND HOG 


BALANCER ! 


Sell the Feed that Helps Brood Sows 
Raise Better Pigs! 


The cheapest gains come during the nursing period. Sterling Pig and 
Hog Balancer helps brood sows build the big bones and frames that 
farmers want on their spring pigs. It enriches the milk with proteins, 


Radio Helps You! 


Northrup, King’s Almanac 
of the Air on WCCO is doing 
a real selling job for Northrup, 
King dealers! Farmers in all 
ow of the Northwest listen to 

lellan Card’s program of jokes 
and to Northrup, King sales 
messages every morning. Tune 
in any week day from 7:00 to 


7:15 AM.—810 on your dial. now! 


minerals and vitamins, and increases milk flow. 
Nursing pigs gain faster—broaden out with 
strong, husky bodies. Results like this mean 
business for you. Push Sterling Pig and Hog 
Balancer for some real profits on the spring 
pig crop! Remember you can order seeds with 
feeds for mixed car savings. Take full advan- 
tage of the season—order Northrup, King’s 
Sterling Pig and Hog Balancer along with 
your other requirements in feeds and seeds 


NORTHRUP, CO. 


Minneapolis, 


DEPENDABLE 
SINCE 1884 


Minnesota 
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Welcome 


to MILWAUKEE 


June 6 and 7 


Panmansan 


TIS 


ASA ss dis 


For THE CENTRAL 


RETAIL FEED ASSOCIATION 


CONVENTION 


For the eighth successive year the 
Central Retail Feed Association has 
selected the Schroeder Hotel as the site 
of its annual convention. We are proud 
of that record and appreciate your 
patronage. 


Our entire personnel will be waiting 
to greet you June 6 and 7 in Milwaukee 
and will do everything possible to make 
your visit comfortable and enjoyable. 


We will appreciate having your room 
reservations at your earliest convenience. 


Hotel 


Schroeder 


HELP STOP 
“PEROSIS” 


— Add CHICK MANGANESE to 
Mashes You Mix and Sell 


— Stock CHICK MANGANESE for 


those who mix their own 


If you are not completely familiar with the wonderful 
merits of Carus Chick Manganese, by all means write us 
at once for our new free bulletin on Chick Manganese. 


CARUS 
CHICK MANGANESE 


is an anti-perosis material that prevents short legs, short wings and 
parrot beak. It is absolutely essential to normal growth of chicks 
and poults that Carus Chick Manganese be included in the 
growing mash. 

Carus Chick Manganese is finely pulverized and easily mixed with 
mashes and feeds. Write today for our new Chick Manganese 
Bulletin, prices and dealer’s proposition. It’s a long profit item. 


CARUS CHEMICAL CO., Dept. FB-3, La Salle, Ill. 


New... 20th Edition 


FEEDS and FEEDING 


By F. B. Morrison 


O person engagegd in producing or 

handling feeds can afford to be 
without the 20th Edition of FEEDS 
AND FEEDING. It is the greatest and 
most practical compilation of information 
on livestock feeding and nutrition ever 
issued. The new edition has been com- 
pletely rewritten and contains nearly 300 
pages more than the old book, including 
an entirely new chapter on proteins, min- 
erals and vitamins. 


Get your copy of Feeds and Feeding direct from 
The Feed Bag by mailing your check for $5.00. 
For $6.00 we will include a year’s subscription to 
The Feed Bag. You save a dollar. Order today. 


Milwaukee, Wisconsin 


Che feed Bag 
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Dealers Anticipate Good 
Poultry Season 
(Continued from Page Nine) 


opportunity to get the feeder. This proved 
popular with the smaller customers as they 
ofien complained to us that special deals 
were only for the bigger purchasers. The 
idea worked well for us as many small 
buyers of mash were good buyers of other 
feeds, and while they were making their 
accumulation of slips they bought other 
merchandise.” 


Busy plant operated by Allen Poage. 


An optimistic picture of conditions 
existing in the East is presented by Robert 
E. Gray, James H. Gray Milling Co., Inc., 
Springville, N. Y. He writes: 

“The outlook for the poultry feeding 
season is good in this territory. While 
the farm flocks may be decreased the in- 
crease in the size of the commercial flocks 
will more than offset the loss. 

“The egg price is not favorable but the 
poultry prices are holding high. Feed is 
reasonable and many poultrymen are plan- 
ning to raise a large number of pullets. 
If the egg price improves they will keep 
them as layers. If not they will ship them 
to market. 

“Last year we sold about 350 tons of 
our starting and growing mash. This year, 
through some new customers and increased 
sales to our old customers, we expect to 
increase this by a small amount. We sell 
only retail and handle only our own brand 
of feeds. 

“Our merchandising consists of direct 
mail advertising and a few farm calls. We 
mail our price lists and some mimeo- 
graphed advertising to our customers 
about every two weeks. We also print an 
exchange service for our customers con- 
sisting of advertising anything they have 
to sell or want to buy. In this sheet we 
include baby chick advertising for hatch- 
erymen and breeders in our territory and 
advise our customers to buy their chicks 
near home. Often a hatcheryman is asked 
about feeding and is naturally friendly to 
our feeds. 

“We mail advertising to all of the rural 
box holders in our territory about twice 
a year and through inquiries we build up 
our regular mailing list. The best mer- 
chandising idea we have tried is direct 
mail advertising with follow-up calls to 
the farm. It seems to be a good inexpen- 
sive way to contact new prospects and also 
hold present customers.” 


@ NIE GRAIN CO., Mechanicsville, Ia., 
recently installed a new feed mixer in its 
plant. 
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“Get The Bag With The 
Big Blue PILOT Wheel On It” 


This is being sug- 
gested frequently 
and with good 
reasons why, to 
millions of poultry- 
men over Radio 
Stations from Boston 
to Salt Lake City. 


Keep well stocked. 


OYSTER SHELL PRODUCTS CORPORATION 
New Rochelle, N. Y. St. Louis, Mo. London, England 


WANTED 


for Your District 


A LIVE WIRE FEED DEALER 
TO ADOPT THIS Proved PLAN 
that WILL drive out 
CHEAP FEED COMPETITION 


Plan available Only to Quality Feed Dealers 


Use coupon for convenience. Address “General Sales Man- 
ager” . . . All replies treated confidentially . . . Plan 
will be sent FREE—No obligations . .. Mail Coupon NOW. 


THE G. E. CONKEY CO., 6761 Broadway, Cleveland, Ohio 


General Sales Manager, The G. E. Conkey Co., 


6761 Broadway, Cleveland, Ohio. 
I Without any cost or obligation—rush me your FREE Conkey Plan ] 
i for Driving “Cheap Feed Competition” Out of My Territory. I 
Name 
Address I 
I 


Feed Now Handled 


a a 
+ 
x 
| 
| 
| 
a 
| 
| 
PILOT 
FLAKE 
N 
‘ 
a 
| 
a 
a 
| 
| 
{ 
j 
396 


@ MORGAN L. WOODRUFF, Evanston, 
Iil., has been appointed district sales engi- 
neer for the Chicago area by Sprout, Wal- 
dron & Co., Muncy, Pa., mill builders 
and furnishers. Mr. Woodruff will handle 
sales in sections of Wisconsin, Iowa, IIli- 
nois, Michigan and Indiana. 


@ FRANK BOHNSACK was reelected 
treasurer and general manager of the 
Farmers Feed & Fuel Co., Burlington, 
Wis., at the annual meeting held recently. 
Other officers chosen were Wesley Miller, 
president, William Robers, vice president 
and F. J. Ruzicka, secretary. 


It’s simple! One day each week the poul- 
try raiser feeds his flock nothing but a 
mixture of Semi-Solid Buttermilk and bran. 


It’s a wonderful conditioner for his birds— 
gives them new health, pep and appetite. 
It's a business-builder you, too! Sells 
not only the extra Semi-Solid Buttermilk 
and bran—but also leads to the sale of 
more mash and grain. 


We'll send literature, prices and any in- 
7 formation you want . . . WRITE 


CONSOLIDATED PRODUCTS CO. 
DEPT. B—4 DANVILLE, ILLINOIS 


Government Keeping Eye 
On Egg Market 


The government is ready to step in and 
bolster the egg market at a moment’s no- 
tice should the need arise, according to 
reports from Washington, D. C. An- 
nouncement was made recently by the 
Agricultural Adjustment Administration 
that the Federal Surplus Corporation has 
been authorized to purchase eggs if there 
is a decline in the present price level or 
if prices do not advance to a point war- 
ranted by the season. 


Eggs thus purchased will be distributed 
to needy persons through state relief agen- 
cies and will be removed from regular 
trade channels. 


Another method used recently to relieve 
the surplus egg situation brought on by a 
fairly open winter has been the drive spon- 
sored by national grocery organizations. 
This was also participated in by egg 
raisers, produce dealers, hatcherymen, 
feed manufacturers and others interested 
in the poultry industry. During the cam- 
paign, eggs were stressed for their value 
as an economical, quality food. 


@ HARRY D. SHAW, proprietor of a 
feed mill and grain elevator, Cedar 
Springs, Mich., is being sued by Charles 
D. Cook of the same town for injuries 
the plaintiff claims he sustained when he 
walked off a four-foot platform in the 
dark. Mr. Cook charges that a plank 


AND A COMPLETE LINE OF BUTTERMILK SUPPLEMENTS 


walk from the platform had been removed 
from its customary place. 


SALT 


COAST TO COAST 
GRAIN SERVICE 
INCORPORATED 
MINNEAPOLIS, MINN. = 
761 Chamber of Commerce : 
Country Offices = 
Fairmont, Minn Grand Forks, N. Dak. =| 
Marshall, Minn. Sioux Falls, S. Dak. = 
Williston, N. Dak. Lincoln, Neb. = 
Sac City, Iowa 
Terminal Offices =| 
Duluth Buffalo 
Milwaukee Albany St. Louis 
Chicago New York Portland 
Green Bay Boston Spokane 
Cedar Rapids Omaha Seattle 
Toledo Memphis San Francisco 
Los Angeles, Calif. 
Winnipeg, Man. Montreal, Que. 
Cargill, Incorporated, Seed Division 
Box 64, Minneapolis. 


Highest Quality 


Prompt Service 


| 


MORTON SALT COMPANY 
MILWAUKEE 


WISCONSIN 
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Hunter’s Sales for 1936 
Hit $260,000 Total 


(Continued from Page Sixteen) 


a WPA project. Mr. Hunter’s site has a 
2(-foot frontage on this lake. In all, the 
buildings and surroundings combine a 
picture of beauty and industry. 

As one spends a pleasant hour with this 
successful man, he cannot help but real- 
ize why people like to do business with 
him. His personality reflects honesty, ag- 
gressiveness and a sincere and genuine 
interest in the problems of others. Out in 
the territory everyone knows “Jake” 
Hunter and they swear by him. 

“These days,” he said, “you hear so 
many people tell you that there is no 
longer an opportunity to succeed in the 
feed business or any other enterprise. 
Young folks leave their home town as soon 
as they have finished high school and look 
for greener pastures on the other side of 
the fence. They do not realize that oppor- 
tunity is something that can be created; 
that the will to work and win are the es- 
sentials of success.” 

You rise to go with these words of good 


advice still ringing in your ears. And look- 
ing back over those four years recording 
a man who boosted the income of a feed 
business from $25,000 to $260,000 annual- 
ly—and in his own home town—you are 
convinced that “Jake” Hunter knows what 
he is talking about. 


@ LEONARD M. KIELEY, president of 
the Middlesex Coal and Grain Co., Bed- 
ford, Mass., died recently at the age of 53. 
Mr. Kieley had been head of the firm for 
the past 22 years. 


RESEARCH GRANTS 

The American Dry Milk Institute has 
announced an additional series of research 
grants available to state, federal and other 
recognized laboratories to aid and encour- 
age further research work in certain 
branches of chemistry, nutrition and agri- 
culture with respect to the uses and value 
of dry milk solids. These grants are in 
cash and will be made annually. This is 
an extension of the research program of 
the Institute which has been carried in 
fields of both human food and animal feed 
for more than a decade. 


Clinton Gluten Feed Mill Feeds 


QUALITY FEED INGREDIENTS 


Clinton Soybean Meal 
Clinton Corn Oil Cake 
Meal 


Linseed Oil Meal 
Onyx Dried Grains 
Brewers Dried Grains 


Black Granite Grits Puritan Reef Oyster 
Malt Sprouts Shells 
Clinton Corn Gluten Meal 


ALL GRADES OF GRAIN 
State Distributors of DAWE’S VITAMELK 


STRATTON GRAIN CO. 


Vi-Test “Straight” 
1,000 A, 100 D. 
Vi-Test ‘‘Fortified”’ 
3,000 A, 400 D. 


Get Our Quotations 


Grain & Stock Exchange, Milwaukee, Wis. 


CAPITAL FLOUR MILLS, Inc. 


QUALITY FLOURS...QUALITY FEEDS 


Let Us Include 


| Minnesota Girl Flour 


OR 
Goodbread Flour 


In Your Next Car of 


WIRE US FOR PRICES 
Offices: Corn Exchange Bldg., Minneapolis, Minn. 


QUEEN WHEAT FEED—CHEROKEE PURE BRAN ® 
CHEROKEE MIDDLINGS—MIDDOG MIDDLINGS 


Mills: St. Paul, Minn. 
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VI-TEST Cod Liver Oil is 
made in three potencies, Al] 
8ive complete Vitamin A 
and D protection at the 
levels indicated below, 


3000A— 40D. 2 Ibs. 

ration. all-mash starter 


“Vi-Test” 
cy) 1750A 
S. per 


“Vi-Test” 
ration. all-mash ‘starter 


An 
of 


enry 
ason, wel]- 
ri authority on Cod Liver 
Now is the 


your requirem 
tractive] 
will ship 


CODMLIVER OIL 


“Straight” 1000A—100D @ ‘‘Fertified’’ 3000A—400D 


CEREAL 


GRADING CO. 


MINNEAPOLIS 
GOOD | 
CORN OATS 
WISCONSIN TRADE 
Prices Right — Service Prompt 
TRY US 


e4le 


Ch ice | 
Take 
each a 
Custom- 
‘ 
a: (High Poten. 
—225D. i 
nm of all-mash 
Starter ration, 4 nae 
| of these three Potencies 
“Vi-Test” Cod Liver Oil 
will standardize your feeds, give ] 
you better results and build 
Profitable business for you. : 
Every batch of “Vi-Test” is x 
Precision-tested on White Rats g 
and Baby Chicks, in our New a 
York Biological Laboratory: 
and uniformly controlled in our 
EST plant, under the supervjci 
Contract 
ents. Get our at. ‘ 
quotations. We : . 
ded. 
GUNNING GUNNING 
601 W. 26th St., New York, N.Y. a 
( 
i 
1 
1 { 
| 
i 
i 
i 
i 
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Do Your Feeds 
Contain Cimple 


Vitamins A and D? 


Tested and 

Proved by Reputable 
Feed Manufacturers and 
Experienced Feeders ... 


High Potency Sardilene 400 is guar- 
anteed a minimum of 400 A.O.A.C. 
Chick Units of Vitamin D and 3000 
U.S.P. Units of Vitamin A per 
gram. It is easy to provide for am- 
ple vitamin A and D supply. 


High Potency Sardilene 400 is made 
from the same high quality Sardi- 
lene which has been a great favorite 
in the feed trade in recent years and 
is fortified with rich A and D con- 
centrates from natural sources. Man- 
ufactured in a plant processing sar- 


@ W. D. ADAMS, Elizabethtown, Ind., 
has completed extensive repairs on his 
elevator. 


@ EAGLE ROLLER MILL CO., New 
Ulm, Minn., has let contracts for exten- 
sive repairs to its elevator at Boyd, Minn. 
New bin equipment and a new blower sys- 
tem are listed among the improvements. 


@ FREEMAN BRADFORD has assumed 
duties of traffic manager for the Indianap- 
olis Board of Trade, Indianapolis, Ind. 
He succeeds the late L. E. Banta. 


@ RABER COOPERATIVE CO., Raber, 
Ind., was destroyed by fire, March 12, 
with a loss estimated at $28,000. The 


plant is being rebuilt. 


cul 


Farm Prices Expected 
To Hold Level 


The federal bureau of agricultural eco- 
nomics reported recently that no marked 
change in the general level of price re- 
ceived by farmers is expected during the 
next few months. Prices of farm products 
have been holding fairly steady following 
a decline of nearly 30 per cent last sum- 
mer, the bureau reports. 


The report indicated that prices of feed 
grain are expected “to continue near the 
present level during the next month or 
two” but it was pointed out that the effect 
of weather conditions on the growth of 
spring forage crops and on the acreage 
sown to feed grains will become an in- 
creasingly important price factor in the 
domestic grain situation. 


ITRAGIN 


LEGUME 
“ts 


COUNT” 


Notice to Seed Dealers 


dines for human consumption, it is 
pure, palatable and extremely low in 
free fatty acid. 


Vitamin Content 
Guaranteed— 
Every Batch Chick Tested 


Every shipment reaches feed manu- 
facturers at full vitamin strength. 
Every batch of High Potency. Sardi- 
lene 400 is chick tested and guaran- 
teed content proved before it leaves 
the factory. 


Because of the extremely high vita- 
min content and the guaranteed 
minimum, much smaller amounts 
than of standard Sardilene are re- 
quired for any given purpose—thus 
effecting marked savings in time, 
labor and cost. 


Already tested and adopted by reput- 
able feed companies, High Potency 
Sardilene 400 is proving a definite 
aid in building and holding satisfied 
customers. 


For further information, write 


F.E. BOOTH CoO., Inc. 
Dept. 10 

Farley Building Cleveland, Ohio 

110 Market St. San Francisco, Calif. 


coors 


There is as much difference in strains of legume bacteria as among varieties of seed or breeds of 
livestock . and selected strains of bacteria show the same superiority over natural or chance 
inoculation as do pedigreed seeds or breeds over wild plants or scrub livestock. NITRAGIN 
strains have been built up by nearly 40 years of continual research, selecting, and triple testing 
. tests in the laboratory, in the greenhouse, and in the field. 

Whether crops are grown for seed, feed, or for soil improvement, every pound of legume seed 
should be inoculated before planting. And with prices at the lowest point in NITRAGIN history 
. .. only a few cents an acre for most crops... you can’t afford to take chances on anything 
but genuine NITRAGIN. 

NITRAGIN is the best known, most advertised and has more dealer helps than any other com- 
mercial inoculant. Don’t wait—Order your NITRAGIN now and get in line with a leader. 


THE NITRAGIN CO., Inc., 3747 N. Booth St., Milwaukee, Wis. 


STEADY 
PROFITS 


Selling 


HTH-15 is Safer .. 
Easier to Use and 
More Economical 


@ These reasons plus its record of effective- 
ness have made HTH-15 a best seller every- 
where for better dairy and poultry sanitation. 


How HTH-15 is Used 
Being a free-flowing powder HTH-15 has 
many uses as a dry “‘dust’’ as well as in solu- 
tion with water. Poultrymen dust birds to 
guard against respiratory diseases. It is used 
to kill germs in drinking water, and HTH-15 
solutions make economical sprays for disin- 
fecting incubators, brooders, poultry houses 
and equipment. 

Dairymen use HTH-15 solutions to 

Bevo . sterilize all dairy equipment. They pre- 
——— fer it because it keeps bacteria counts 
lower and is harmless to dairy metals. 
And there’s no loss from lumping, freez- 
ing or container breakage. 
HTH-15 comes in two popular sizes 
with a handy measuring spoon packed 
in each can. Write for full money- 
making particulars. 


THE MATHIESON ALKALI WORKS (inc.) 
sis 60 E. 42nd St. e New York 
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Poultrymen Can Consume 
Surplus of Eggs 


if the average farm family would con- 
sume only a dozen more eggs a week, 
the entire surplus would be quickly re- 
moved, says the International Baby Chick 
association in one of its recent bulletins. 

“With over 5,000,000 farms producing 
eggs,’ ’ the organization points out, “there 
is the greatest opportunity to increase con- 
sumption right among the producers them- 
selves. It has been estimated that around 
35,000,000 of the 120,000,000 population 
are located either on the farms or in small 
villages where they raise poultry. 

“Conservative estimates have been that 
the over-production of eggs at the present 
time is somewhere around 1,000,000 cases 
of 30 dozen eggs each. This little extra 
of a million simply broke the camel’s back 
of the egg market when we had a nice 
open winter and eggs continued to arrive 
beyond anyone’s expectations. 

“Now it is up to the poultry producers 
themselves to increase the use of their 
own product right on the farm so as to 
stabilize the price. It is true the govern- 
ment has been helping by removing some of 
the surplus and grocery, food and drug 
stores are making drives to increase egg 
sales but the producers themselves can do 
most to remove this surplus by encourag- 
ing consumption at home and using more 
of their own product. 

“Today eggs are one of the cheapest 
foods on the market and have always been 
one of the best in every way. With egg 
production now at its height and with 
practically all eggs of the highest quality, 
it is timely for the farmers and poultry 
raisers to consume more eggs at home so 
as to reduce the surplus and tend to get 
a better price for eggs that are sold.” 

Feed dealers are urged to do their part 
at their own family tables and to encour- 
age their customers to make eggs a part 
of every meal. 


Two Are Added to Staff 
Of Amburgo Corp. 


Samuel M. Golden, vice president and 
general manager, Amburgo Corp., Indus- 
trial Trust building, Philadelphia, Pa., an- 
nounces the appointment of William 
Green and Walter A. Salisbury to the com- 
pany’s sales staff. 

Mr. Green, Philadelphia, will manage 
Amburgo affairs in the Pennsylvania and 
Jersey districts and Mr. Salisbury, Elmira, 
N. Y., will direct sales in the state of 
New York and parts of New England. 

Both men have an excellent background 
in the feed business. Mr. Green was man- 


ager of the F. S. Wertz & Son Milling | 


Co., Reading, Pa., for the past four years 
and Mr. Salisbury formerly served in a 
managerial capacity for the Dean & Lee 
Manufacturing Co. Both men have been 
trained in agricultural schools. 


@ E. M. GROSS has purchased the Bluff- 
ton Milling Co. mill, Bluffton, Ind. The 
building was recently razed by fire. Mr. 
Gross has erected a new two-story build- 
ing on the site and has installed new 
machinery. 
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MORE \THAN 


TONS OF EXPERIENCE 


O7C 


Opportunity for dealers in new fertilizer 


consuming territories. Write 


Virginia-Carolina Chemical Corp. 
EAST ST. LOUIS, ILLINOIS 


IF PIGS COULD PICKET 


. And they'd be right, too, because they 
need the meat-building protein that’s in 
Armour’s Digester Tankage ... it 
them in market-shape quicker, and 

the kind of real, ml flesh and s ick, 
healthy-looking finish on them that brings 
top prices. 

And those “to = ices” spell P-R-O- 
F-I-T-S for you, Mr. Feed Dealer—profits 
and more profits, all year-’round . . . that’s 
the way Armour’s Supplementary Feeds 
sell—all year-round. 

When you change to Armour’s Quali 
Feeds you'll find, as Armour dealers all 


over the country eis that they we doa 
bigger job for you because they do a big- 
ger job for your customers. 

Handle the two big money makers: 
Armour’s Digester Tankage and Armour’s 
Meat and Bone Scraps...then watch your 
store become the “Shopping center” for 
feed buyers in your district. 

‘urther in write 

go U. S. Yards, Chicago, Illinois. 


ARMOUR 4x0 COMPANY 


Manufacturers of Armour and Morris Brand Feeds 
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OR 
Back of Every Bag 
Better tops Siggert Profits 
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YOURS 


FOR BIGGER PROFITS! 
RYDE’S 
CREAM CALF MEAL 


@ The meal of quality accepted 
for its high standard of satisfac- 
tion by dealers and users every- 
where. Its valu- 
able feed contents 
plus the fact it 
saves 42 to 4 on 
feeding costs 
makes it one of 
the fastest selling 
meals on the 
market. 


FLAKES 
The New and Better Way of Dry Feeding 


Using same ingredients and steam- 
cooked process as the meal—but, 
put up in the new crisp, crunchy 
flake form for dry feeding. 


Write for full particulars 


RYDE & COMPANY 


5425 W. Roosevelt Rd. Chicago, Illinois 


600 ROOMS ‘2 


SINGLE WITH BATH 


32nd. & BROADWAY 


NEW TRAFFIC MANAGER 

Paul Clewell has been named _ traffic 
manager of Holland Mills, Inc., Piqua, 
Ohio, according to a 

recent announcement 
by Gust Holland, 
president of the firm. 
Mr. Clewell, who 
brings to Holland 
Mills, Inc., a highly 
successful back- 
ground, is a_ native 
Ohioan. After attend- 
ing high school in 
Shreve, Ohio, Mr. 
Clewell was employed 
PAUL CLEWELL by the Pennsylvania 
railroad as a freight depot clerk. After 


two years in this capacity, he was trans- 
ferred to the Atchinson, Topeka and Santa 
Fe Railway Co. system, working in New 
Mexico. Ten years later Mr. Clewell re- 
signed his position to become agent for 
the Pennsylvania road in Ohio and more 
recently was traffic manager for the Han- 
ley Milling Co., Mansfield. 


SEEKS GOVERNORSHIP 

M. S. Shrock, manager, Milkiewa Feed 
Mills, Milwaukie, Ore., has filed nomina- 
tion papers for the office of governor of 
Oregon on the Republican ticket. His 
platform provides for peaceful settlement 
of labor problems through a relations 
court of three members to whom must be 
presented all disputes. 


DISTILLERS 


DRIED GRAINS 


HIGHER IN PROTEIN 


HIGHER IN FAT 
HIGHER IN DIGESTIBILITY 
_ WRITE FOR QUOTATIONS 


FERNEAU GRAIN COMPANY 


GIBSON BLDG. 


BLANCHESTER, OHIO 


STANLEY’S 
CROW REPELLENT 


THE STANDARD FOR OVER 20 YEARS 


Protects the farmers corn crop from Crows, Pheasants, Black- 
birds, Larks and all other corn-pulling, birds and animal 
pests such as Moles, Gophers, Woodchucks, Squirrels, e.c. 


The Cedar Hill Formulae Co. 


P. O. Box 1129G 


LIST PRICES 
(1 Quart) Enovgh for $1.7 5 


4 bushels of seed. 


(1 Pint) Enough for 1.00 


2 bushels ot’ seed. 
VY Pint) Enough for 
60 


1 bushel seed. 


FROM YOUR JOBBER OR 
DIRECT FROM US. 


Manufactured only by 


New Britain, Conn. 


t him out 
is 


| — 
HH 
Ae 
n 
No, Im not rat | 
YUctk 
e440e THE FEED BAG — April, 1938 | 


Northwest Association Meets 
On May 9 and 10 


»LANS for the annual convention of 
the Northwest Retail Feed association 
which will be held May 9 and 10 at the 
Hotel Nicolet, Minneapolis, Minn., were 
discussed at a meeting of the board of 
directors March 27 in that city. Wendell 
L. Ledine, Bethel, Minn., president of the 
association, presided. 

Present indications, according to Mr. 
Ledine, point to one of the largest and 
most interesting conventions in the history 
o! the organization. He reported that in- 
terest in the association has been at a 


high peak all through the past year and 
cited it as an assurance that the conven- 
tion will be exceptionally well-attended. 

As an added feature of the convention 
program, the directors decided to hold a 
grading school for feed dealers and eleva- 
tor men on May 8, the day before the 
sessions open. The grading school will be 
held in the federal building in Minneapolis 
and will be conducted by members of the 
federal grain supervisory department. 

A regional meeting of the association 
was held at Mankato, Minn., March 21. 


BLACKSTRAP MOLASSES 


@ has same carbohydrate feeding value as corn, pound 
for pound—And it makes every feeding material used 
more palatable. When you use “Manard Quality” Black- 
strap you get extra nutritive value in your feeds as 
“Manard Quality” contains about 1% less moisture and 
1% more solids than “Standard” Blackstrap. 


MANARD MOLASSES CO., New Orleans 


Pecos Valley 


© Pecos Valley Alfalfa Mill @ 


Hagerman, N.M. 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Your inquiry would be appreciated. 
Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 


HAGERMAN, NEW MEXICO 
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MYLES 
SALT 


© A Grade for Every Need 


specify 
Myles Farmers’ Salt 


and 


Myles 
“Stocklik” Blocks 


Myles Salt Company, Ltd. 
New Orleans, Louisiana 


CHICAGO OFFICE ADDRESS 
Room 1704 360 N. Michigan Ave. 


Yeast Foam 


Feeds Make 
Sales Climb 


That’s what hundreds of local 
millers are saying! As soon as 
they begin to market a line of 
feeds containing Animal-Poultry 
Yeast Foam, they say sales in- 
creases are automatic. One cus- 
tomer tells another, and soon 
the news is all over the county. 


FREE Formula and 
Merchandising 
Help 


Yeast Foam formulas and mer- 
chandising helps are FREE to 
our customers. Cash in on the 
national advertising run on Ani- 
mal-Poultry Yeast Foam in farm 
papers every month. Start your 
sales climbing to a new high by 
mixing and marketing a line of 
feeds containing genuine 
Animal-Poultry Yeast Foam. 


Write Today! 


Northwestern Yeast Co. 


DEPT. FB 
1750 N. Ashland Ave., CHICAGO 


ANIMAL - POULTRY 
YEAST FOAM 


| HONOR ROLL 19 | 


All Barley Shippers 


There is still time to get farmers to- 
gether and show them the profits in 
sowing pure seed barley—Oderbrucker 
or Wisconsin “38” preferred—because 
of their malting qualities. Beware of 
two-rowed mixtures. Mail us samples for 
analysis. Ship that next car of grain to 


FRASER-SMITH CO. 


BARLEY AND RYE SPECIALISTS 


MILWAUKEE 
MINNEAPOLIS CEDAR RAPIDS 
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During the past 12 months, we have sold approximately 90 per cent of the 
cod liver oil used in the territory that we serve in northern Illinois and southern 
Wisconsin. We have also distributed a number of carload shipments of our 
Peerless brand Cod Liver Oil to large mixers throughout the state of Wisconsin. 


Peerless brand oil has been tested by the Department of Agriculture at 
Madison and has proved very satisfactory in actual feeding tests. 


For the mixers not using straight cod liver oil, we offer Vitand Concentrated 
U.S.P. Cod Liver Oil. There are no substitutes for Vitand, so before you 
purchase your concentrated cod liver oil, learn about Vitand and get our 
prices delivered to your station. 


WHOLESALE ONLY. YOUR PATRONAGE IS APPRECIATED 


FARLEY FEED CO, 


Importers of Pure Norwegian Cod Liver Oil and Peat Moss 


When in the Market: 


For Poultry Wheat—Feed 
Wheaty Barley — Feed Barley — 


Corn= Feeding Screenings. 


Write or wire for quotations. 


IAWATHA GRAIN COMPANY 


MINNEAPOLIS, MINN. 


@ G. J. HUHN, manager of the Northern 
Milling Co. retail store, Rhinelander, Wis., 
was recently transferred to the Birnam- 
wood retail outlet operated by the firm. 
John Wolf, present manager at Birnam- 
wood, has been transferred to Rhinelander. 
@ RABER CO-OPERATIVE CO., Raber, 
Ind., is making plans to rebuild its ele- 
vator which was destroyed by fire March 
19, at a loss estimated at $28,000. 


REMAIN IN BUSINESS 

Edwards Milk Products Co., Chicago, 
will continue to distribute all types of milk 
products to the feed industry despite the 
recent death of Sherman T. Edwards, 
founder and president. Members of the 
firm who were associated with Mr. Ed- 
wards for many years will carry on. Mrs. 
D. E. Bell, daughter of the founder, will 
remain as vice president and manager, and 
Miss Olive Schiebel, will continue as secre- 
tary. 


CHICK DERBY POPULAR 

John L. Richardson, Allied Mills, Inc., 
Fort Wayne, Ind., reports unusual interest 
in the second annual Wayne Chick Grow- 
ing Derby which is being sponsored by the 
company and its dealers throughout the 
country. Entries were received from 33 
states and the District of Columbia last 
year and this season’s derby is expected 
to exceed these figures. Mr. Richardson 
points out that the contest offers an ex- 
cellent way for hatcherymen to collect 
livability and growth figures on their 


e| “All your needs in grain and feeds” |@ 


Sunset Feed & Grain Co., Inc. 


e@ FEED JOBBERS e 


CHAMBER OF COMMERCE BRANCH OFFICE 
BUFFALO, N.: Y. MIDDLETOWN, N. Y. 


Distributors of: 


CLO-TRATE SOY-O-CIDE COXOL 
Cod Liver Oil For- The spray with the a 
tified in Vitamins Soybean Oil Base 

A and D (No kerosene) Coccidiosis 


WRITE US FOR FURTHER INFORMATION 


SAVE? 


time and money by sending your trucks 
to our wholesale feed warehouses. 


CORN DISTILLERS GRAIN 
LINSEED OIL MEAL 
SOY BEAN MEAL 
BUTTERMILK POWDER 
BREWERS GRAINS 
MALT SPROUTS 
and 103 other Feeds 


FEED SUPPLIES, INC. 


West Allis—1637 South 83rd St. 
No. Milwaukee—3328 W. Cameron Ave. 


man 


AGS 


USED 


BURLAP 


ALL BAGS VACUUM CLEANED 


INDIVIDUALITY 
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ROLLED OATS 


Other DEMON Products 


@ STEEL CUT OATS 

® WHOLE OAT GROATS 
@ FEEDING OAT MEAL 
@ REGROUND OAT FEED 
@ OAT GROAT FLOUR 

@ PULVERIZED OATS 


Des Moines Oat Products 


Company 
DES MOINES, IOWA 
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@ NICOLL, Mechanicsville, 
Ia.. has purchased the Morley, Ia., ele- 
vator. Mr. Nicoll is also proprietor of the 
Nicoll hatchery and feed store, Mechanics- 
ville. He will operate his new business as 
the Morley Feed & Grain Co. 


@ NORTHWESTERN DISTRIBUTING 
CO.. Mason City, Ia., has rebuilt and in- 
stalled new equipment in its mixing de- 
partment. The plant was badly damaged 
by fire last December. 


@ ELBURN COOPERATIVE CO., EI- 
burn, Ill., has just completed remodelling 
its office building which includes private 
quarters for the board of directors, man- 
ager and secretary. One of the features 
of the new office is a modern vault and 
safe which was obtained from a local 
bank. Frank Reynolds is manager. He 
formerly conducted a feed business at 
Lake Beulah, Wis. 


IOWA 
Webster Johnson and O. L. Clave pro- 
prietors of the Hawkeye Flour & Feed 
Co., Webster City, recently moved to a 
larger location in that city. 
Farmers Elevator Co., Woden, has 
started construction of a new feed plant. 


MILLING HEAD DIES 
William L. Harvey, president, Interna- 
tional Milling Co., Minneapolis, Minn., 
died March 13 at Palm Springs, Cal. He 
was 66 years old. The company owns 
mills at several points in the United States 
as well as in western Canada. 


SAPE! 


Waterloo Mills Company 
e@ Wholesale Flour and Feed 


Waterloo, lowa 


CARLOADS . . TRUCKLOADS 
L. D. Phones 27 and 28 


Grain Futures 
Exclusively 


Trade Through ‘ 
G. W. WINSTON CO. 


Grain and Stock Exchange 
MILWAUKEE, WIS. 
a 


BRANCH OFFICE 


Madison, Wisconsin 


BETTER CALVES SINCE 1885 


For more than 53 years farmers have used our com- 
plete substitute for milk in raising calves and pigs— 


No-MILK CALF Foop 


Why not join the 1100 satisfied feed dealers who are , 
now distributing NO-MILK? Write now for prices. 


NATIONAL FOOD COMPANY 


D. R. MIHILLS, Prop. 
FOND DU LAC WISCONSIN 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


\ ¥ 


Bran and Middlings 
—Higher in Protein— 


TENNANT & HOYT CoO. 
LAKE CITY, MINN. 


All Farm Feeds Will Give Better Results 
IF YOU USE FISH MEAL... 


Supplies a combination of Pro- 
teins and Minerals seldom found in 
one Feedstuff. 


Write, Wire, or ’Phone us for 
delivered price—any quantity. 


THE CHAS. M. STRUVEN COMPANY 
411 National Marine Bank Bldg. Baltimore, Maryland 


"Op 
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FOR FEED MIXING 
4 ‘TANK CARS - BARRELS - DRUMS 
PLANTATION QUALITY AND SERVICE UNEXCELLED 


CLASSIFIED 


Service department for our readers. Low 
Rates: 35c per line; minimum, four lines 
including heading. Figure approximately 
seven average words per line. 


FEED EQUIPMENT FOR SALE 
Mill 30’x 60’, tile and frame construction. 
Cement basement floor; 9,000 bu. grain storage 
consisting of 6 separate bins. Storage and mix- 
ing floor on level with R.R. cars and custom 
loading platform. Private siding on Penn, R.R 
and in switching limits of B.&L.E.R.R. 
MILL MACHINERY all in A-1 condition as 
follows: 
1—1 ton Sprout Waldron batch mixer, 10 HP 
motor driven. 
1—Sprout Waldron separator, belt driven. 
1—Sprout Waldron Molasses blender, cap. 5 ton 
per hr. 15 H.P. motor attached. 
1—Molasses pump, 5 H.P. motor attached—in- 
cluding meter and piping. 
1—2,000 gallon molasses storage tank. 
1—Bower corn crusher, belt driven—10 H.P. 
motor. 
1—22” Bower Attrition mill with two 15 H.P. 
motors attached. 
Elevators belt driven with 5 H.P. motor. 
Will sell mill and equipment as a unit, or will 
sell machinery separately. Any reasonable cash 
offer considered. Reason for selling—other inter- 
ests take up time. Write J. A. ADAMS & SONS, 
Mercer, Pa. 


ADD UNIVERSAL YEAST 
To your starters, growing mashes, pig feeds. 
Re-inforces digested enzymes, helps prevent di- 
seases, adds vitamin B and G 
Free formula Service 
Rice Laboratories; Inc. 
Dassell, Minn. 


FEED MIXER FOR SALE 
One ton capacity—fiour level feed—has motor 
—-latest style machine--used short time. Write 
CD-116, c/o THE FEED BAG, Milwaukee, Wis. 


CORN CRACKER & GRADER FOR SALE 

Cutter—rader—polisher—aspirator, one ton 
per hr. A-1 condition, guarantee. Write CM-116, 
c/o THE FEED BAG, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
Has 30 h.p. motor—used only short time. 
Like new. Bargain for cash. Write MM-116, c/o 
THE FEED BAG, Milwaukee, Wis. 


HAMMER MILL FOR SALE 
One No. 4 Anglo-American Miracle Ace 
Super Hammer Mill, 75 h.p. direct connected 
motor, A-1l condition, sacrifice for cash. Write 
DK-46, c/o THE FEED BAG, Milwaukee, Wis. 


MARKET NEW PRODUCT 

Consolidated Products Co., Danville, 
Ill., has introduced a new product called 
Semi-Solid Breedermilk on the market. It 
is designed for producing sturdier chicks 
and poults and directions on how to feed 
the product and other pertinent informa- 
tion are contained in a new booklet just 
issued. Copies may be obtained free by 
writing direct to the company at Danville, 
Ill. 


JACOBSON 
CORN 
CUTTER 
& 
GRADER 


Self-contained cut- 
ter, grader, aspira- 
tor and bagging 
attachments. Pro- 
tected by magnetic 
separator. Motor 
driven if desired. 


Write for 
bulletin. 


A. E. JACOBSON MACHINE WORKS, Inc. 
1074—10 Ave. S.E. Minneapolis, Minn. 


WISCONSIN CATTLE 

A recent report by the crop reporting 
service of the Wisconsin and United States 
departments of agriculture estimates the 
value of Wisconsin dairy cattle at $155,- 
000,000. This represents a value of double 
that of 1935. In 1935 there were 2,136,000 
head of cows and heifers kept for milk on 
Wisconsin farms. These herds had a value 
of $70,488,000. At the start of 1938 there 
were 2,157,000 head of milk cows and 
heifers but their aggregate value had in- 
creased to $155,304,000. 


Ground Oat Groats 


Low Fibre Content 


NORTH EAST FEED MILL Co. 
MINNEAPOLIS, MINN. 


Newsome Millfeed Co. 


MILLFEED JOBBERS 


624 Dwight Building 
KANSAS CITY MISSOURI 


TRUCK OR CARLOADS 
MEAT SCRAPS 
LINSEED OIL MEAL 
DRIED MALT SPROUTS 
Maney Bros. Mill and Elevator Co. 
MINNEAPOLIS, MINN. 


(Ricadway (ress 


435 N. SECOND STREET 
MILWAUKEE, WISCONSIN 


We Specialize in 
High Grade Color Printing 


Catalogs and Trade Publications | 


WE EAT 40% MORE FEED 
From Universal Cardboard Feeders 


In a 3-week test, starting 1 day old 
chicks, those fed from Universal Cardboard Feed- 
ers ate 40% more feed than chicks using metal 
feeders. They could not kick and waste feed or 
pollute it from droppings. They ateit! Poultry 
raisers buy new Universal Cardboard Feeders for 
each brood, buy feeds and supplies from dealers 
whose name is printed in advertising space on 
feeder. Write for PLAN that tells you how Uni- 
versal Feeders can help increase sales and profits. 
CO., Inc.,Box A, Newton,Kans. 


MILLFEED — CLEARS 
KANTAR FEED CO. 


Corn Exchange Building 
MINNEAPOLIS, MINN. 


DAKOTA MILLING CO. 
Mixed or Straight Cars 
MILL FEED . . . FLOURS 


510 Hodgson Building 
MINNEAPOLIS MINNESOTA 


HAY and MILL FEED 


Write for Prices 


Midland Hay & Feed Co. 


MINNEAPOLIS, MINN. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either prompt or deferred Linseed Meal. 
Save Money. “Stand by Stan.” 


A. L. STANCHFIELD & CO. 
Wholesale Grain and Feed Merchants 
502 Corn Exchange Bldg. Minneapolis 


«FOR FEED CALL” 


“Stormy” 


IOWA FEED CORP. 
Phone 45177 Des Moines, Iowa 


COTTONSEED MEAL 
LINSEED MEAL — KENT 
BABY BEEF SUPPLEMENT 

BARGE — RAIL — TRUCK 


Mississippi Valley Grain & Feed Co. 


Muscatine, Iowa 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since '92) 
Merchants Exchange St. Louis, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


DAISY BATCH FEED MIXERS 


Horizontal type. Capacities from % to 2 tons per batch. Requires only 
3 H.P. on 1-ton size. Loads, mixes, discharges and sacks a ton batch in 
12 minutes. Entirely self contained. Quiet in operation. Motor or belt 
\ drive. Write for complete information and low factory-to-user prices. 


R. R. HOWELL & CO. 


2 MALCOLM AVE. E. 


MINNEAPOLIS, MINN. 
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EMPLOYMENT BUREAU 


A complimentary, confidential service— 
address your inquiries to The Feed Bag 


POSITIONS WANTED 


‘levator manager or feed salesman. Experi- 
perience in handling cooperative elevator affairs 
alco livestock and shipping. Thoroughly ac- 
quainted with grain and feed trade. Age 48 
years, married, one child. Refer to No. 1172. 


Sales, office or management position in mill- 
ing business, 25 years’ experience. Excellent 
reference. Age 55, married, one child. Refer 
to No. 1178. 


University Graduate wishes position as ac- 
countant, auditor or executive. Excellent refer- 
ences. Age 35, married. Refer to 1201. 


Sales or office position in feed business. Feed 
dealers son now in employ of father desires 
position in feed jobbing or manufacturing office 
preparatory to developing into sales position. 
Refer to No. 171. 


Manager, grain or feed business. Southern 
states preferred. 3 years experience, well recom- 
mended. Age 26, married, three children. Refer 
to No. 2810 THE FEED BAG. 


Manager or agent. Twelve years’ experience in 
grain trade, also experience in selling farm ma- 
chinery and equipment. Middle west location 
preferred. Age 40, married, three children. Refer 
to No. 381. 


POSITIONS AVAILABLE 


Salesman to sell full line manufactured feeds 
in Pittsburgh, Washington, and Northern Ohio 
territory. Must know poultry and cows. Give 
age, experience and previous earning capacity. 
Refer to 1271A. 


Salesman wanted—also District supervisor 
with feeding experience sell popular line of 
stock and poultry remedies, disinfectants and 
insecticides. Refer to No. 2081A, The Feed Bag. 


MILL MACHINERY 


Get our New Low Price on the 1938 
Model Feed Mixer with all latest im- 
provements. Write for details. 


1938 MODEL 


Everything for Mill and Elevator 


FEED MIXER 


THE DUPLEX MILL & MFG. CO. 


SPRINGFIELD, OHIO 


CHICKS Grow HEALTHIER , 


With 


NORGE 


delivery of Norge pure cod 
tents of Vitamin A 


quality product. 


DEUTSCH & SICKERT CO. 


Milwaukee, 
Wi 


730-732 
Grain & Stock Exchange 


Pure Cod 
Liver Oil 


@ We can furnish you with immediate 
liver oil, 
inspected for completeness of required con- 
. Your purchase 
of Norge pure cod liver oil assures you a 


BIG SAVING! 
MIX YOUR OWN 
BRAND FEEDS. 


Your savin 
St 000 to 12,00 Ibs. 


f feed for 
EASY PAYMENTS this Fuge u low- 


Little Giant ‘WHIRLWIND’ 


Works on vertical whirlwind on ee Loads 
at bottom and_ carries — and dry mash 
to the top and whirls into an evenly 
blended mixture. 


Mixes 500lbs.in10 Minutes 


Only requires two minutes for each bes of 
feed and every ingredient is completely blend- 
ed. Won’t crack or waste feed. 


SPECIFICATIONS 
CONSTRUCTION: Heavy galvanized steel; 
seams welded; iron frame; alemite 
ball bearings. 85” high, 41” in diameter. Eco- 
nomical. from H.P. electric motor 
or ~ shaft (gasoline engine). 

e also manufacture BROWER’S 
GIANT WHIRLWIND” Mixers 
in 1000 and 2000 Ib. sizes. Write 
for complete details and special 
introductory offer. 


BROWER MANUFACTURING CO. 
Box 2794 Quincy, Illinois 
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DENVER 
ALFALFA 


MEAL 


Green 
Fresh 


Nutritious 


ALL GRADES and GRINDS 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLO. 


Merchants Exchange: 
ST. LOUIS 


BUY NOW 


RAISES FINE CALVES 
AT LOWEST COST 


BLATCHFORD CALF MEAL Co. 
20 Madison Street Waukegan, Ill. 


} 
BROWER’S \ | 
$95 
F 
PELLETS 
MEAL 
| 
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RIEBS VIEW 


Vol. 6, No. 4 April, 1938 Milwaukee, Wis. 


Urge Your Farm Customers To 
Plant Good Malting Barley 


If you want a good supply Do not seed too heavy. 
of high grade malting barley Give this a thought because 
to sell on the market at a of the small kernels this 
premium next fall you can year. 
make greater profits for your- 
self and your farm customers Cut barley only when it is 
by recommending the correct fully ripe and has reached its 
varieties at seeding time. full stage of maturity. 


Malting Varieties. Oder- 
brucker, a six-rowed, rough 
awned barley, and Pedigreed 
Wisconsin 38, six-rowed 
smooth awned barley, are 
recommended as best suited 
for malting barley. 


Harvest properly and avoid 
mechanical injury to the bar- 
ley when threshing. 


Planting. Barley seed 
should be free from mixtures 
of wheat and oats. Plant in 


Barley Hints. Barley good, well-plowed soil. 


should be seeded early, even 
ahead of oats, to avoid the The Riebs Co 


., Milwaukee, 
damages caused by hot 


Wis., is anxious to supply 


weather. you and your customers ad- 

The land should be in a ditional information on barley 
good state of fertility and the planting free. Merely write 
seed bed properly prepared. for it. 


DRIED 


SKIM MILK 


DRIED * 


BUTTERMILK 


You can depend on us to 


live up to our reputation as 
“The Milk Man of the North- 


west.’ Complete stocks on 
hand at all times. 


PROMPT AND FUTURE SHIPMENTS 


LA BUDDE FEED & GRAIN CO. 


741 N. Milwaukee St., Milwaukee, Wis. 


NO DOUBT ABOUT IT 
This UNIQUE Combined Cutter and 
Grader will definitely increase your profit! 


This is the most complete and most profitable outfit on the 
market for producing clean uniform cracked corn. It is neat and 
compact — everything is 


placed in one substantial 

It CUTS frame. The machine comes 
and GRADES to ready “> 
connected to power. No 

and CLEANS oom changes to your 
of. to. ene uilding — no expensive 

millwright charges. The 
operation. machine operates efficient- 

ly at all times with the 


least possible maintenance 
and is, indeed, a profit 
producer. 


Built in 
two styles 


Knife Cutter 
Disc Cutter 


Two Capacities 


1500 and 2500 
Pounds per hour. 


Write us for infor- 
mation on any item of 
Feed Mill Equipment. 


74 PAINTER MUNCY, PA. 


1 anne have shown that minute quantities of 

iodine and manganese are needed by poultry and 
animals. Limestone Products Corporation now gives 
you an easy method of adding these two minerals to 
feeds in the small quantities required. 


CALCITE 
A precise combination of potassium iodide and cal- 
cite flour. Mixed fresh as ordered—no loss of iodine 
content due to storage. 


MANGANESED CALCITE 


Calcite flour combined with manganese sulphate in 
the exact ratio you want. 


These precision-built mineral supplements are as 
easy to use as ground limestone. They provide a 
simple, economical, accurate way to put these im- 
portant “‘trace” minerals into your feeds. 


Write or wire for quotations, samples, and information. 


PRODUCTS CORPORATION OF AMERICA 
NEWTON, WN. J. 
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Og COD LIVER O1L 


FORTIFIED 
tw Vitamins A ano D 
for Poultry and Live Stock 
HOT VELLOW- MAKITA 
Vitamin GuananTit Per 
400 ADAL CHICK UNITS OF VITAMIN D 
2000 U.S.A UNITS OF VITAMIN A 


CLO-TRATE 


is guaranteed to con- 
tain not less than 3000 
U.S. P. units of vita- 
min A and 400 chick 
units of vitamin D per 
gram. And every batch 
is tested on both 
chicks and rats before 
shipment. 


CHART 


They look alike--- but 
they may not act alike! 


Electric light bulbs have given satisfactory service over a long 
period. In recent years, however, inferior products have 
appeared on the market. At lower prices, they sold freely 
because they looked exactly like the standard bulb. But what 
a difference in these two products! They looked alike but they 
did not act alike. No long reliable period of service had been 


built into these cheaper products. In fact, they proved costly 
at any price. 


Oil supplements also may look alike but do not always act alike. 
They may have the same label claims — potency guarantees — 
but give very different results when fed to chickens. Only when 
the integrity of the manufacturer is known, can you be certain 
of the reliability of his product. 


There is no need for taking chances with unknown or uncertain 
products. CLO-TRATE is a recognized and uniform source of 
both vitamins A and D, produced under superior conditions in 
one of the finest-equipped plants of its kind in the world. Use 
CLO-TRATE in your feeds and obtain dependable vitamin A 
and D fortification. 


WHITE LABORATORIES, Inc. 


_ Formerly HEALTH PRODUCTS CORPORATION 
Manufacturers of... Cod Liver Oil Concentrate Products 


NEWARK, N. J. 


ST. LOUIS, MO. 
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You will never 
make a mistake by 
recommending or sell- 
ing a superior article. . . 


Quality is the surest foun- 


dation for permanent success. 


Highest Priced Flour 
in America 


and Worth All It Costs 
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